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FROM THE EDITOR 


it’s almost Christmas. If the idea of shopping 
for presents and organising dinner for family or 
friends drains your Christmas spirit(s) and makes 
your head spin, just think of all the loot that comes 
wrapped in red and green paper, like this issue of 
NetCuide. The Wish List on page 28 will give you the 
low down on cool things to get or give this year and 
they're all available online. 

We're feeling so jolly at NetCuide that we're giving 
$1000 to a lucky NetCuide reader. All you need do is 
complete our online survey at www.netguide.com 
.au/readers/ and it could be yours to spend as you 
like. All we ask is you tell us a little about yourself, 
what you think of NetCuide and the Internet in gen¬ 
eral. Easy peasy. 

There are more treats packed in this issue. Do you 
have a friend who sends you email after email of jokes 
and funny attachments? Our Email Attachment Re¬ 
venge feature on page 42 looks at the different types of 
joke junk that's circulating the Web and shows you 
where to go to gather your own ammunition. 

The ongoing Web site saga continues, this month 
looking at maintaining and marketing your site and 
we talk about compressing images for your Web site 
in our monthly tutorial. 

Don’t forget to check out our New Years 1999 party 
guide in the Live Diary section on page 98. This could 
be the night of your life - online or off. 

Ho, ho, ho... 



Louise Richardson 

MANAGING EDITOR 
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Mai lbox 

Send email to mailbox@netguide.aust.com. All are assumed for 
publication unless clearly stated otherwise. Include yourfull name 
and a contact phone number where possible. NetOuide reserves the 
right to edit letters for brevity, style and clarity and we don't 
guarantee publication - even if you ask us nicely. 


Massive deception 

Dear NetGuide, 

The point made by Wilf Dixon (No¬ 
vember 1999) makes more sense 
in the context of consumer pro¬ 
tection,not of party-pooping.The 
proliferation of Web sites dedi¬ 
cated to what you call "Millen¬ 
nium party Madness” in your No¬ 
vember issue is clear evidence of 
the massive deception associated 
with the sale of products and 
events this New Year’s Eve — a 
deception which our consumer 
watchdogs seem powerless or 
unwilling to challenge. 

The changeover date for the 
new millennium and new century 
—31 December 2000, not this year 


— cannot be disputed. We are 
now in the ninth, not the tenth 
year of the tenth decade of the 
20 th centuTy. If consumers are not 
to be ripped off this New Year’s 
Eve, they must tTeat with suspi¬ 
cion the flood of millennium mis¬ 
information, as they would any 
other potential virus. Unfortu¬ 
nately, Mr Norton and Co have not 
yet found an antidote to lies./ROV 
GARNER 

Doubting Thomas’ 

Dear NetGuide, 

I keep hearing and reading how 
dangerous it can be to shop on the 
Net. This may or may not be true. 
In two years of regularly buying 


aniuiuiBi'i 1111 — 

Kama Bailey is a Redhead » www.realmofredheads.com 
and a kiwi » www.kiwisites.com 

Giglio's Web site, one of the most important 
Italian Fashion Designers » www.giglio.com 
Wolf Cocklin is so thirsty he created his own pub online at» 

www.needapub.com 

Trevor Hedge likes motobikes » mcnews.com.au 
Joshua Studd says he actually received a cheque from 
Get Money Fast» getmoneyfast.hypermart.net 
Rodney writes to say WinAmp 2.5 is now Freeware 
— get it from » www.winamp.com 
Mark Wolk’s favourite site is » www.balthaser.com 
Turn up your speakers — you’ll love it too! 


stuff I haven’t encountered any 
problems. I suggest to the doubt¬ 
ers however to consider obtaining 
and using a "debit” card rather 
than a"cTedit’’card (eg Visa debit). 

I suppose the risk of fraud will al¬ 
ways be around,but using a debit 
card limits the users risks. 

/MARC MARROW 

Staying home also eliminates the 
risk of being run over by a bus, but 
no one stays at home. Live a little 
- shop online. / Louise 

Emulate this 

Dear NetGuide, 

After reading the article on Retro 
Gaming (October 99), I promptly 
went to one of the sites and 
downloaded Galaxia. I saved to a 
disk, did a virus scan and double 
clicked the program to get things 
started. My computer asked what 
program I wanted to use to open 
it so I used notepad. All I got was 
a lot of gibberish. The program is 
called galaxia.zip. Do I need an¬ 
other program to be able to use 
the downloaded program? 

/ SHANE CLEMENTS 

Good guess. A lot of shareware is 
downloaded in zipped format to 
make the file size smaller. You can 
get a copy of WinZip (to“unzip”it) 
from www.winzip.com.Our Febru¬ 
ary issue has a tutorial on using 
WinZip, if you can wait that long. 
/ Louise 
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Send a letter 

from our website 

www.netguide.au.com 


LETTERS 


Dear NetCuide, 

I don’t see why people need games 
emulators to play the absolute 
| original of these vintage games. 
Most of them are available from 
some place or anotherin windows 
scripting. But for the case that peo¬ 
ple have released emulators for 
N64 and PlayStation the two com- 
; panies,in my opinion, have all right 

to take legal action. Most of the 
' N64 and Play Station games are 

available on the windows platform 
so why istheuse of emulators nec¬ 
essary. A Sony emulatorforthe Mac 
I is a border line idea as not many 
I new games are released for the 
I Mac. But still do emulators really 
I need to exist? / karn Schumacher 
Someone thinks so, or they 
wouldn’t go to the trouble of 
building them./Louise 

Glam it up 

Dear NetCuide, 

How about an article on what 
I goes on inside NetCuide, like how 
I it’s produced who the people are 

I etc.../ Charles McCormack 
I’ll show you mine if you'll show 
me yours! There’s a glam sheet on 
I ourscruffystaffatwww.netguide. 
I com.au/contacts/. And before you 
I ask,yes, it’s PhotoShop’d. / Louise 


Letterof the month 

Mad about 
Millennium Madness 

Dear NetCuide 

As a Tegular reader of ybur magazine, I have always found your 
articles to be informative and well researched. I am however 
extremely disappointed by comments made in the story 
“Millenium Madness” (November 1999). It is not so much a case of 
the Australian tourism industry not having ‘cottoned onto the 
Web' as poor quality research by the authors! The following major 
Australian millennium sites weTe missed completely 
www.click.on.net (the official Web site of South Australia's 
'CLICK! The Millennium Event’) www.soh.nsw.gov.au/files/ 
calendar/new_years_eve/ (The Sydney Opera House NYE site) 
www.sydneymillennium.com.au (The City of Sydney Millennium 
site) sca.cdc.net.au/causewecan.html ('Cause We Can’—the 
party to be at in Canberra) melboume.citysearch.com.au/E/F/ 
MELBO/oooo/o 6 / 55 / 2 .html —- (CitSearch's guide to what's on in 
Melbourne on NYE 1999), or check out the “What's On” guide at 
the Australian Tourist Commission site (www.austTalia.com). 

New Year’s Eve 1999 is going to be one the biggest parties 
Australia has seen, there is ho lack of information out there 
most of these showed up in a simple search query sp let's have a 
good look at what the tourism industry is doing before bagging 
iti Perhaps the problem was that like the title (Millenium), they 
were spelling It wrong? / jen wilson 

Six more sites hardly constitute comprehensive online coverage of 
Australian millennium events. We’ve added “ny99Parties” to our Live 
Diary this month (and next). Let’s see just how many more we can 
find. / Louise 


The letter of the month winner receives a free 
one year subscription to NetGuide valued at $34.95 (12 issues). 
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Net news 


OzNetNews 

streaming 

An online news service with 
i a twist launched in Austral¬ 
ian in November. 

OzNetNews (www.oznet 
news.com) orovides a daily 
streaming video and audio 
=news service covering tech-j 
nology fi|\|4:'t||ep ; feafetej 
and links to great streaming 
audio and f deo sites, 

OzNetNews.com is oper¬ 
ated and managed by ITV 
WORLD.com, a Sydney based 
digital news and production 
bouse run by former Chan¬ 
nel Seven news journalist 
and producer, Scott Mathias. 


Free site hosting 

American company PopZoo 
(www.popzoo.com) is offer¬ 
ing free. Web,site hosting, 
with upto icMbof disc space 
available for each user. The 
service includes access to a 
guest book, a counter (so you 
can work out how many peo¬ 
ple have visited your page), 
links scripts and online fo- 
rums.There is also an account 
manager, which helps you 
with uploading files, creating 
and editing HTML pages and 
general file management. 


Directory for online business 
in Queensland 


A directory of online Queensland businesses hits the newsstands in 
early December. The Web Directory (QLD) (www.theweb 
directory.com.au) lists over 12,000 Queensland businesses by 
email and Web address. 

Director Penny Webb says this is the only comprehensive busi¬ 
ness email and Web address directory available. The directory 
will be maintained on and offline so users can search the updated 
data for free. Webb says a good proportion of new users prefer 
the hard copy. 

"There’s no other source to reference for business email ad¬ 
dresses. So many new people are connecting to the Internet, but 
they don’t know how to register their details so people know how 
to find them.” The Web Direc¬ 
tory employs 15 staff and is cur¬ 
rently registering about 200 
news business addresses a day. 

Webb says a Victorian edition 
will be available around January 
next year, followed by a New 
South Wales edition. "By June 
2000 we forecast over 200,000 
business listings live on the site 
and three printed directories in 
circulation.” 

Online tool to feed gaming habits 



The Web Directory 


There is one conflict which has confounded games addicts every¬ 
where - how can you get out of your house to purchase more 
games to feed your habit without leaving your PC? 

Faced with this dilemma, three students from the University of 
New South Wales took matters into their own hands and estab¬ 
lished Games Market (www.gamesmarket.com.au), which claims 
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to be the first online 
retailer devoted ex¬ 
clusively to the lu¬ 
crative games trade. 

One of the stu¬ 
dents, Andreas 
Thamrin, believes 
they may have stum¬ 
bled on a winning 
idea. "We knew from 
first-hand experi¬ 
ence that there were 
no local Web sites in 
Australia proactively 
selling competi¬ 
tively-priced games over the Internet,” he says. "If ever there was a 
product suited to Internet commerce, games would have to be the 
ideal, as our buyers are Web-savvy and usually quite knowledge¬ 
able about what they want to buy.” 

The site offers software and hardware for PCs, Macs, 
Playstation, Nintendo 64 and Sega Dreamcast, at prices the own¬ 
ers claim is 20% below the recommended retail price. Delivery is 
also included at no extra charge. 



Plan the 

match online 

It’s neveT been quicker to ac¬ 
cess Sydney Cricket Ground 
and Sydney Football Stadium 
fixture dates, purchase tickets 
or find your way around the 
ground since the launch of a 
new Web site promoting the 

The new site (www.scgt. 
nsw.gov.au) provides new av¬ 
enues of communication be¬ 
tween the Sydney Cricket and 
Sports GroundTrust, it’s mem¬ 
bers and the public.: 

CEO Noel Neate says the 
site contains extensive infor¬ 
mation about the SCG and SFS 
and it draws on the venues' 
proximity to the heart of 
Sydney's social scene. 


Morgan & Banks 

* ^ 


Ydur Career Journey is Online 

http://www.morganbanks.com.au 
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Net news 


eBay hits Oz 

If you're a natural-bom shop¬ 
per and wield your credit 
card like a lethal weapon,you 
may like to checkout the new 
eBay Australia Web site at 
www.ebay.com.au 

eBay, which claims to 
have over 5.6 million regis¬ 
tered users worldwide, was 
one of the original pioneers 
of online person-to-person 
trading back in 1995. Items 
are sold through an "auc¬ 
tion” process mediated by 
eBay, after which the two 
parties make contact to fin¬ 
ish the sale. 

Items which have passed 
through the site range from 
an original 1950s Mr Potato 
Head to the “Blair Witch 
Project” Super 8 camera 
used to shoot the movie. 
There is usually a listing fee 
associated with the site, but 
for a short time eBay is waiv¬ 
ing it. So now is definitely 
the time to dig out that old 
pair of Mel Gibson's loafers 
you've had sitting under 
your bed (which could fetch 
up to $20,000). 


Medicine, law and the Net 

While the advent of devices such as interactive Web sites may be good 
for some, medical practitioners and suppliers may become more liable in 
lawsuits for negligence, warns a senior partner with law firm Deacons 
Graham and Jones (www.dgj.com), 

Greg Vickery says potential culpability 
in cyberspace may soon extend to 
managed care organisations and 
pharmaceutical manufacturers. "In 
cyberspace Web site interaction and 
technologies such as cookies allow a high level of profiling and product 
targeting to the personal needs, wants and symptoms and conditions of 
the Web site user,” he says. It may therefore be legally sound to argue 
enough was known about the patient to prevent the problem. 

Another partner in the firm, Phillip Hourigan, adds to this the very real 
problem of identification associated with the Internet, citing the recent 
example where a minor was allowed to purchase Viagra over the Net. 
"There are approximately 10,000 Web sites dedicated to health care. Be¬ 
fore a decision is made to increase this number, a health care provider 
should carefully consider and take action to minimise risk associated with 

Doctors Coring for the Community cybermedicine, ” he says. More in¬ 
formation relating to medial prac¬ 
tices and codes of ethics can be 
found on the Web site of the Aus¬ 
tralian Medical Association at 
www.ama.com.au. 

Farnham frenzy 

Australian pop stalwart John Farnham is set to go global with the recent 
announcement that ChaosMusic will create and manage an Internet site 
in his honour. 

Farnham, who was named Australian of the Year in 1988, has entered 
into a three year contract with the e-tailer to produce the Web site, which 
will include images, music and information. It will also be the staging 
ground for concert tours and Webcasts. 
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Scratch and 
win online 

^ Scratch and wi f competitions, 
the ones where you scratch 
: ift 5 §t 4 'jpNi 4 l on a strip of 
cardboard with a coin to rfiyl 
veal a prize, are now avaiiaf If | 
online at www.real 
timemedia.coTn.The technol- 
ogy, marketed in Australia by 
Promotional Results. allovys ■ 
users to “rub" an f>hs?:fi?jTf' 
panel with thei r mouse by us-.: 
ing a Java-based applet. The 

Jill®cl|Cp:|il|e;|te traditional 
fidfel used by lotteries and 
spinipaifies for competitions.. 
Promotional Results claim 

that the scratch and win tech- 

nology can be incorpor atefl 1 
Intoad f ajtriejs in the hpji&lli 
improving the dick rate, or 
simply be used as an added 

attraction to a site. 



Farnham’s manager, Glenn Wheatley, says that although the decision I 
to use ChaosMusic was tough, he is sure it will prove to be right. "Though 
we've been wooed by other interests who are latecomers to the game, 
we're confident in the deal we made,” he says. 

Farnham fans will have to wait until early next year for the launch of 
the site, but until then you can keep an eye on the ChaosMusic site at 
www.chaosmusic.com.au for any developments. 


Property Mecca 
launched by IBUS* » 

Fairfax 

'Him. ^ 

a property, or even thinking about V 

doing so, the new Fairfax real estate site at may be worth inspection. 

The site at www.domain.com.au includes comprehensive informa¬ 
tion and advice as well as powerful search tools. In addition it will soon 
have the property listings from several real estate agents and Fairfax pub¬ 
lications. Since this includes the major metropolitan dailies such as the 
Sydney Morning Herald and the Melbourne Age, this should be a fairly 
detailed listing. 

The potential buyer can also take advantage of the feedback service, 
where you can contact the agent directly and apply to receive an email 
alert whenever a suitable property becomes available. 

if you're the type of person who only goes to inspections to stickybeak 
into other people's houses, don't be discouraged — the site includes a 
virtual 3D tour of the property and colour photographs, so it's almost as 
good as being there. 


Confidence to charge it 

Net users are set to enjoy the benefits as well as the convenience of 
Visa’s latest foray into the world of online shopping, www.shop 
withVISA.com.au. 

Shop with Visa was launched at the end of September into a market- 
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place which seems to be growing by 
the day. Visa’s director of electronic 
commerce, Jeff Perlman, cites statis¬ 
tics which he claims prove this. 

"Research from www.consult 
projects Australian consumer e- 
commerce to grow to $920 million by the end of 1999,” he says. 

The site features all the major names in Australian online shopping, in¬ 
cluding Chaos music (www.chaosmuslc.com), Aussie Greengrocer 
(www.aussiegreengrocer.com.au) and Wine Planet (www.wineplanet 
.com.au). By using their Visa card to purchase merchandise, customers 
receive "rewards" ranging from discounts to free delivery. 

One of the aims of the program is to encourage safer online trading 
through better business practice. All the companies involved are either 
already using Secure Electronic Transaction payments or have pledged to 
start using them in the future. 

Perlman emphasises business integrity is the first concern of the 
venture. "Visa does a full site audit and vets each merchant apply¬ 
ing to join the shop with Visa initiative,” he 
says. "This ensures consumers have peace- 
of-mind knowing they are dealing with 
reputable businesses committed to ethical 
business practices." • 





netguideweb 

www.netguide.au.com 


Caroline Warnes 
Louise Richardson 

(louise@netguide.aust.com) 
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ISP news 


Send instant messages 

Novell (www.novell.com) and AOL (www.aol.com 
.au) have just announced the release of yet another 
instant messenger service. The service, named 
instantme, allows digitalme (www.digitalme.com) 
users to send real-time messages to people listed in 
their address book as well as the entire community 
of AOL Instant Messenger users, which AOL estimates 
to be around 45 million people. 

The vice-president for strategic business at 
Novell, Mike Sheridan, anticipates this new service 
will have a strong business following. "Novell is 
proud to join with AOL to expand the use of popu¬ 
lar instant messenger technologies to corporate 
enterprise end users,” he says. 

More than you can eat 

One.Net (www.one.net.au) is the latest ISP to an¬ 
swer the growing demand for "more hours, less 
money” with the launch of their unlimited hours plan. 

As well as being able to spend as much time 
online as you want, you don't have to pay a joining 


fee or even sign up for a minimum term. One.Net j 
have also added four email addresses and 10Mb of 
Web space to the package. 1 

Staking your claim online 

A new "Web in a box” product from Optus (www. 
optus.com.au) hopes to give small businesses an 
easy way to establish themselves on the Net. 

Optus have joined with Australian Windows Pub¬ 
lishing’s ezimerchant software to create this prod¬ 
uct, which helps companies set up a safe, minimal- 
risk e-commerce site, and includes a help desk and 
design support. 

The product uses a secure server to carry out trans¬ 
actions, ensuring that only the customer and the 
trader can see the order. Initially, Web in a box will set 
you back $149. After that, domain registration costs 
$150 for two years and Web hosting costs $100 for the 
first month followed by $40 a month after that. 

Cable S Wireless Optus’ director of multimedia, 
Donna Lachance, says establishing your Web 
presence doesn’t have to be difficult. • 
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Reviews 


Modem Wizard 4.0 

Rating rOO© 

Platform Windows 95/98/NT 
Site www.marketingresults.com.au 
RRP $49.95 

WHILE ABSOLUTELY ESSENTIAL, MODEMS can 
be the most frustrating part of your whole 
Internet experience and the biggest mystery. A 
black box with flashing lights doesn't lend itself to 
much questioning - internal modems are another 
story altogether. 

Modem Wizard aims to solve some of your mo¬ 
dem problems by giving you an onscreen inter¬ 
face to communicate with your modem. Its 
coolest feature is the connection monitor. This lit¬ 
tle application keeps tabs on what you're up to 
online and will 
calculate your ac¬ 
tivities - a great 
way to keep track 
of the amount of 
data you're 
downloading, 
how long you’ve 
been online, the 
speed you're con¬ 
necting at and the 
cost of your ses¬ 
sion, plus a run¬ 
ning total of the 
costs for the 
month. 

The main Mo¬ 
dem Wizard pro¬ 
gram has the di¬ 
agnostic tests and 


optimisation tools for your modem and it will step ' 
you through the process if you're new to modem 
and dialup connections. The first step is a test of 1 
your modem and your Internet connection. The 
Wizard will tweak your setup so you get the best 
speeds to the Net. It runs through a series of tests 
of your modems performance and then provides 
the option for you to fix any problems it finds. 

The IP Fetch, or Fast IP option, will make surf¬ 
ing your favourite sites heaps quicker. Each time 
you type a URL (eg. www.netguide.com.au) a 
domain name server must translate it into an IP 
address before it can direct you to the Web site. 
Modem Wizard will store those IP address so you 
go straight to the site rather than via a DNS. 

Finally, the connection manager feature lets 
you create multiple ISP accounts, so you can eas¬ 
ily change the ISP you use. There is also a sched¬ 
uled connection feature which you can set to dial- 
in and download your email overnight. 

All up a great little package and at $49.95 well 
worth its money - even if it just makes your mo¬ 
dem a little less mysterious. / JOYCE SIMPSON 

Microsoft IntelliEye Mouse 

Rating GOGGG 
Platform Windows 95/98/NT 
Site www.microsoft.com.au 
RRP $54.95 

A CERTAIN member OF the NetGuide staff, who j 
shall remain anonymous, has taken to working 
late since receiving an IntelliEye mouse for re¬ 
view. Said employee likes to turn out the lights 
and watch the mouse glow in the dark. There's a 
good reason for this strange behaviour - you see, 
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this is no ordinary mouse. 

The mouse was introduced in 1968 and little 
has changed in its design in over 30 years. How¬ 
ever, the IntelliEye Mouse replaces standard 
mouse ball mechanics with an optical sensor, 
which scans surfaces 1500 times a second to 
track movement. Who cares? How often does 
your regular mouse stick or get dirty and need to 
be cleaned? Microsoft are so confidant the new 


mouse will never get dirty and 
never stick - they’re including a 
five year warranty. 

IntelliEye has some new but¬ 
ton features as well. The stand¬ 
ard left and right click buttons 
are on top of the mouse com¬ 
plete with a wheel for easy 
scrolling and zooming. On the 
left side are two programmable 
buttons, which site under the 
thumb. The default setting for 
these buttons are the browser 
functions for forward and back, 
but these can be adjusted for other functions in¬ 
cluding find files or folder, maximise, minimise, 
page down, page up, past, recall window, redo, 
run, etc... 

A fantastic redesign of an oft forgotten piece of 
hardware, this mouse is well worth a play. An 
added bonus, you can pull your old mouse to 
pieces and use the mouse ball for office sports. 

/ LOUISE RICHARDSON 
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REVIEWS 


Norton 2000 

Platform Windows 95/98/NT 
Available from www.symantec.com.au 

RRP $79 

UNLESS you’ve BEEN HIDING in a deep, dank 
hole for the past few years, the chances are you've 
heard of the Year 2000 bug. In short, the bug is possi¬ 
bly capable of crashing your PC due to the fact that 
some computers only process dates using the last 
two digits of the year ? so that 1989 appears to them 
as 89. Needless to say that when the year 2000 ar¬ 
rives, these PCs will believe it's 1900 again, which will 



cause no end of trouble. The question is, will your 
computer be affected? 

One way of finding out is through Symantec?s 
Norton 2000. This package offers three major fea¬ 
tures, which promise to check your software applica¬ 
tions for year 2000 compliance, spot possible calcu¬ 
lation errors that may occur in spreadsheets and 
databases, and to test your system's clock and BIOS 
for possible problems. 


0 OO ESSENTIAL 
OOO VERY GOOD 



0 DON'T BOTHER 


Using Norton 2000 is fairly simple. Installation is 
foolproof and, once run, the application guides you 
through each process step by step. Provided your PC , 
isn’t completely bug-ridden, the chances are you'll 
be through the entire process within an hour. In the 
case of my three-year-old PC, which runs Windows 
95, everything was fine except for my Windows Short 
Date Format, which needed to be changed from two 
digits to four. This was when I found the only flaw 1 | 

could with the package, as it stated that I needed to 
fix the date format but didn't specify how. While the 
manual does provide more specific instructions, 
shouldn’t the program itself fix the problem? Or at 
least provide better onscreen help? 

With that said, however, Norton 2000 is otherwise 
easy to use and has the added distinction of coming 1 
from a well-respected leader in PC utilities. If you re- ; 
ally do have a serious problem, the chances are that 
Norton 2000 will find it. / dan kaufman 
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Shareware 


MP3 Stream Recorder 

Platform Win 95/98/NT Price Freeware 
Download http //dialspac e d 
gateway/y/yyz8i/mp3recorder/mp3rec23.z1p 

LIKE REAL AUDIO, mp 3 can be streamed to en¬ 
able broadcasting over the Net. The only re¬ 
quirements for listening are a connection to the 
Net, the MP3 player Winamp, and the location of 
a Shoutcast server (www.shoutcast.com). With 
these bits in place, it's possible to tune into hun¬ 
dreds of live broadcasts in just about any musi¬ 
cal style. The catch until now has been you can't 
record them for later listening. This is where the 
MP3 Stream Recorder comes in, letting you save 
the stream as an MP3. Presently the software is 
fairly basic, for example you can’t monitor the 
stream as it’s being recorded. To get around this, 
you can check out what's playing by using 
Winamp, then fire up the recorder if you like it. 

It also doesn't support cutting and pasting of 
URL's, which has to be done manually. On the 
plus side, it eliminates the sometimes choppy re¬ 



ception you may find with streaming MP3's and 
there’s much joy to be had listening to glitch free 
playbacks later. It can be used in a set-and-for- 
get way by specifying how long or how much you 
want to record and it sports a link to the 
Shoutcast Top Ten as well as a search function 
for MP3 streams. Immature, cutting edge and 
worth having. 

Adro In Sight Live 

Platform Win 95/98/NT Price Freeware Demo (US$79.00) 

Sitewww.adro.com 

Download ftp 1 riro.com/ftp/cg.zip 
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At first glance In Sight Live looks too good to be 
true but surprisingly, it does allows you to stream 
your own video content live onto the Net. Using 
your video capture card as a source, this program 
streams your content to the Adro servers where it 
can be viewed by anyone with a browser. There is a 
few ’buts" however - each user is assigned a 
unique video channel which is password protected. 
To view a channel you need to know the channel 
number and the password. Adro are currently as¬ 
sembling a database of users, but for now there’s 
no free shows without the access codes. Within 
these limitations though, In Sight Live is still very 
useful. Remote surveillance is one possibility - 
since nothing besides a Java enabled browser is 
needed, you could theoretically have a gander at 
whatever you were monitoring from anywhere you 
could get Net access. Basic videoconferencing is 
another, all you’d need to do is trade channel num¬ 
bers and passwords with your cohort and then use 
the built in chat function to, well chat. Though the 
software is young and a little clumsy, it does offer a 
taste of the future where everyone can be his or 
her own TV station, transmitting at will. Maybe one 
day there may just be something worth watching 
on TV, personally though I’m dubious. 

WXTide 

Platfomi Win 95/98/NT Price Freeware 

Download .digital com /pub 

simtelnet/wm95/science/wxtide25.zip 

AND NOW FOR SOMETHING completely different 
- WXTide32 provides tide and current predictions 
for about 9,000 locations around the world. Data 
can be displayed in a variety of graphical formats 
and also in a textual form listing daily tides and in¬ 
cremental levels, it’s actually a well made piece of 


software, small 
and perfectly 
suited for a 
laptop aboard a 
vessel in transit. 
Yes, no more 
feeble excuses 
for running 
aground on that 
sandbar and 

getting home late with no fish. It’s also a useful utility 
for planning a fishing trip as tide times and heights 
can be predicted for any year from 1900 to 2038. 
Hopefully by then they'll have an upgrade. Please 
note, as the authors have, that this software comes 
with no official seal of approval from any appropri¬ 
ate maritime regulatory body. 

Inoculated 
Personal Edition V4.5 

Platform Win 95/98/NT Price Freeware 
Site / Download http://antivirus.cai.com/ 

ABOUT TIME TOO! Not everyone has to dosh to 
fork out for a fully-fledged virus checker, yet no 
one can afford to be online without one. 
InoculatelT is complete virus protection for Win¬ 
dows 98/95/NT. It's made by Computer Associates 
who make McAfee anti-virus software and it claims 
to automatically detect and clean conventional file 
and boot sector viruses as well as macro viruses 
that infect Office 95, Office 98, and Office 2000 
Word documents, Excel spreadsheets and Access 
databases. With free unlimited upgrades, Computer 
Associates hope to demonstrate their commitment 
to this initiative by also providing free virus signa¬ 
ture updates. So who said there's no such thing as a 
free lunch? ■ 
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“It was awesome. 

I just stepped out into space. 
i:oj really, I Dili it! I musta been 
100 ieet up, man,'it was KILLEB ... 


Yesterday the world communicated by telephone.Today it's the web. With the Kodak 
DC215 digital camera, you can take and send images inexpensively, anywhere on the i 
planet in seconds. 











chrtitmas is one of the most 

important seasons of the year. It's easy to 
forget the significance of Christmas, but 
plenty of Web sites are available if you 



® H E 



Fiat Barchetta 

www.barchettaweb.com 

A high ticket item, but nevertheless something to 
add to the wish list - perhaps near the bottom of 
the list. The Barchetta is a special edition from the 
Italian car markets and is only for sale over the 
Internet. Check with the official Fiat Web site 
(www.fiat.com) if the Barchetta is n’t to your taste — 
they may be able to help you out, or point you to 
something more suitable — a Fiat Coupe, for exam¬ 
ple. If you need something a little more rug¬ 


ged try the Malmstrom Hummer 

(malmstTom hummer.com). 


need at quick reminder (homei.gte.net/ 
santa/STORY.HTM) 

However, that’s not what we’re all about 
here. As last year, the NetGuide Wish List is all 
about loot. Don’t leave the Christmas shopping 
to chance - find the stuff you want on the 
Web and send your loved ones shopping for it. 
Alternatively, do all your shopping online and 
have the e-tailer worry about posting it to the 
recipients. 

One of the great benefits of shopping online 
is the lack of queues. You have the undivided 
attention of the Web site you are visiting. No 
squabbling in the line-up at the checkout over 
the last blue furby in the store - online there 
are millions of furbies. 

Don’t leave it to the last minute though - if 
you're buying from overseas stores you'll need 
to take account of posting times. 

















Dream cast 

www.dreamcast.com.au 

www.ozisoft.com 

Get your orders in for the hottest new gaming console around. The 
Dreamcast is hot, Internet ready and pumping with some of the 
great games ever. Don't smirk at Super Bass, it won't take 
long until you're an addicted fisher-person. Check out the 
cool Dreamcast accessories on the site. The latest games 
releases are also available through this site. Don’t think 
this is a gift just for the kids - grown ups, this could revolution¬ 
ise your weekends and your Net time. 



Dyson DC02 Vacuum 

www.binglee.com.au 

Married couples tend to get all practical when it comes to gift buying. 
For years my parents would buy each other exciting things like 
lawnmowers and food processors. The Dyson DC02 Vacuum is the 
most advanced in the world, if you believe the marketing hype, 
which claims it maintains 100% suction 100% of the time. It looks 
pretty funky too, so if you're buying appliances for your spouse 
this'll get you extra points for aesthetics. While we’re talking 
cool looking gappliances, check out the Roweta Surfline iron at 
www.rowentausa. com/html/owning/surfline.html. 
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Spud Gun 

www.mcphee.com/ 
products/classic/ 
02000.html 

We certainly don't con¬ 
done guns, but if you 
fancy a harmless war 
and don't want to re- 
t to the tired old 
water pistol, check out 
the spud gun. University students 
should be familiar with potato wars - many a flat 
has gone hungry in favour of blasting the neigh¬ 
bours with tiny pieces of potato. McPhee has 
many useless novelty gifts, which will make ideal 
presents for friends and family that are difficult to 
buy for. Know some newly weds? Get them a pink 
lawn flamingo (www.mcphee.com/products/ 
dassic/oo352.html) (they sell over 100,000 of 
these babies each year in California alone... oh, 
the shame!). 


www.moet.com 

A bottle of bubbly will do just nicely this Christmas, 
but make sure it’s a good one - not some fizzy 
white for under $10. Champers is in hot demand for 
the New Year, so get in 
early. The official Moet site 
will give you a good run 
down on what you're buy¬ 
ing if Moet is your choice - 
and there is absolutely no 
reason that it wouldn't be. 

You can impress with your 
knowledge of how cham¬ 
pagne is made and what 
makes Moet so special. 

You can't buy online, but 
the site will redirect you 
to Liquor By Wire 

(www.lbw.com/lbw-i-productlist.asp 
?category_id=66). Last minute shoppers, or those 
with a less expensive palette, should check some 
Australian classics at www.wineplanet.com.au 
andwww.stonehavenvineyards.com.au 


Furby 

| www.furby.com 

Parents, don't ask why, just accept that your child needs a 
Furby for Christmas (as do the staff of your favourite Internet 
magazine). Furbies are weird looking dudes modelled on what 
many will remember as gremlins. These guys are pretty intelli¬ 
gent, they play hide and seek and talk to you and if you're 
quiet enough it goes nigh-nigh's after politely saying 
"goodnight". There are beanbag versions, great for the par¬ 
ent who’s a practising ventriloquists - these ones don't 
have the computer chips in them. Ordering online go to 
www.toyspot.com.au 



Moet 
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You are frantic. 

Your niece is seven. 

UUfrat do you buy her 
for Christmas? 

dstore fcnoti/s. 


A visit to dstore.com.au will not only save you from the horrors of the shopping malls, it will help 
you choose exactly the right present. Special dstore features mean you can select an age, 
special interests (ponies, for example) and how much you want to spend. You'll be offered some 
suggestions which suit your criteria. Make a selection and 
it will be wrapped and delivered fast anywhere in Australia. 

This Christmas tueVe taken the shop out of shopping. 


A 

(•pore. 


.com.au 
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Gateway Neo PC (all-in-one) 

www.gw2k.com/pr0ducts/ 

hubneo.asp 

One box and three cords, that's all you get 
with an Neo PC from Gateway. Okay, it’s a 
little PC copy-cat of the Apple iMac, but if 
you're an avid PC freak (yep, there are 
some out there) and you want the coolness 
of the iMac look then this little baby’s for 
you. It’s equipped with a 4ooMhz proces¬ 


sor and a 56k modem for Internet acces. 
Apple, as always, are still one step ahead. 
Get the Mac freak in your family an iBook 
(store.apple .com.au) - with two flavours, 
a 30oMhz processor and 56k modem this is 
the iMac that moves. 



■ft Lava Lamp 

www.markfoys.com 

■ Hot, bubbling coloured oil is the perfect present for someone special in your life. Com- 
I bine it will a Tom Jones CD from an online CD store and you’ve the perfect setting for 
1 some retro loving. These babies have been around since 1963 and you can order 
H| online a lava lamp in the funky new rocket style. The lava (aka oil) heats 
| up when the lamp is turned on and moves through the liquid on convec- 
tion. Austin would be proud, baby. 

Omni Decks 

www.omnisk8.com.au 

: ^^ft In the 70 s rebellious juniors tore the handles from their wooden 

scooters and skateboards were born. They're a much cooler device 
now, as anyone under the age of 16 will tell you. If there’s a young 
male (or increasingly, female) in your house, they’re probably 
dressing "skater style’’ already — give them a deck and some trucks for 
Christmas.For lazy teens, try a Buzz (www.getabuzz.com) — this will make 
their eyes bug out, and anyone else who sees them zipping across town on these 
cool electric scooters. 
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Snowgum fleecebooties 

www.wishlist.cotn.au 
If there’s a rugged outdoorsy type in your household soften him, or her, up 
with a pair of fleece booties. Image stomping about all day and then settling 
down at night with a pair of these warm, soft booties. They have cordura 
soles, so the wearer can continue to stomp, but they're also cuddly and 
warm. An essential site for the lads, and great for filling those Christmas 
stockings is www.justwhiteshirts.com. You guessed it - all they sell is 
white shirts and black socks. Poetry. 


!• 



Michael Hutchence 

www.cdstar.com,www.cmm.com.au,www.cdnow.com 
www.shock.com.au,www.festival.com.au 
The perfect Christmas present for an Australian music fan is the 
newly released Michael Hutchence album. This is an essential 
Australian sound and a fantastic addition to any Christmas 
stocking. The album, released after his dealth, is a timely re¬ 
minder of the tragedy of his death. The songs say it all. 
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CyberShot Memory Stick digital still Camera DSCF55 

www.sony.com.au 

Sony revolutionised data storage when they came out with the 3.5 inch 
(not so floppy) floppy disk and now they've devised a new storage 
medium, very similar to a stick of chewing gum. The first product to 
market using the memory stick is Cybershot Camera - very cool for 
Web heads and travellers wanting to send photos over the Internet. 
The camera has a ix optical zoom, auto focus, rotating lens and a mi¬ 
crophone for attaching voice memo's to your images. Sony is also 
marketing a cyber-frame viewer — like a picture frame, 
but you insert your "stick" into the back and it 
displays your images on an LCD screen, scrolling 
through them. It's likely we’ll see a new breed of walkmans soon that incorporate 
memory sticks for MP3 playback. Cool. 

Ericsson T10 
www.mobilestop.com.au 

Take your pick of five scrummy colours, find a plan to suit and you're mobile and 
accessable. Mobile phones are a great way to keep track of wandering teenagers 
over the summer break - and let’s face it - what teenager doesn't want a mobile 
phone for Christmas. We recommend sticking them on a prepaid plan, that way 
mum and dad aren't stung with huge call bills, yet your teenager is always just a 
phone call away. 



0-guide 

We 

.com.au 

make shopping easier. 

http://www.e-guide.com.au 

© 

0 Great value 

http://domain.start.com.au q Fast 

start.com.au 

YOUR ONE S10P SNOP DOMAIN SERVICE °" : ' 

(. J Free extras 
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Buying? Selling? 

There's nothing in 
the world like 
eBay Australia. 


<g) 


Welcome to the place where millions of 
•people around the world have already 
found success. The place where you can hunt 
through million's'of, items, imainfsiM 
where it's always the fan..of the auction and 
where you're dealing with someone who loves 
the same things as you. 

Welcome to eBay Australia 

The online trading community 
that offers you the best of both 
worlds - local trading in 
Australian dollars or a window to 
the rest of the world exploring 
hundreds of thousands of new items 
listed internationally every day. 

This is the one you've been hearing 
about - where millions of 
registered buyers and sellers 
get together to do business, 
and have fun. 

you won't know what 
you're missing out 
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Destination: Chatham Islands 

www.pittisland.co.nz 
www.chathams.com 

Holidays are the ultimate gift and the beautiful 
Chatham Islands, and more importantly Pitt Is¬ 
land, make a perfect Christmas and New Year 
getaway. According to The Geographical Journal, 

Mt Hakepa on Pitt Island, 8ookm east of 
Christchurch, New Zealand, will see the first dawn 
of the millennium break just before 4am on January i st . If you want an even earlier sunrise, the south¬ 
west Antipodes Islands have sunrise five minutes earlier. Check the sites to organise accommodation 
and travel to the island. 




Callaway Titanium 
Sunglasses 

www.rayban.com 
Summer's here, and sunglasses, espe¬ 
cially RayBan brand, are always appre¬ 
ciated Christmas presents in the south¬ 
ern hemisphere. You can buy from the online 
RayBan store - not just the glasses, but accessories as 
well. Titanium is hip at the moment - these Callaway glasses will never break. You can go for the same 
style in plastic (cheaper) and choose whether the gift receiver has large or small eyes. 


Nomad 64Mb 

www.cppl.com.au 

If it’s a cool gadget competition this Christmas then a portable MP3 player 
is sure to blow away the competition. PC sound guru's Creative Pacific's 
NOMAD MP3 player is a lightweight, digital audio music player with 32MB 
of onboard flash memory and 32MB removable media upgrade in a sleek, 
compact magnesium case. Advanced features offered by the Creative 
NOMAD include voice recording, a round LCD screen with scrolling tex 
to view artist name and song title, rechargeable batteries and an FM 
tuner. The Creative NOMAD offers skip-free playback of up to two 
hours of near CD-quality MP3 music and four hours of voice-recording 
or spoken-word audio. Bring it on! 
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If searching for the right toy takes the 
merry out of your Christmas, Super Search 
at toyspot.com.au is just what you’ve been 
looking for. 

Simply enter the child’s age and your 
price range, and Super Search gives you a 
list of toy and educational gift ideas 
together with product reviews. 

For impossible-to-buy-for kids, 

BwSrtiw! ToySpot has gift certificates that 
AxstfWia 

$1.00 from each purchase goes to the Starlight Children’s Foundation 


you can send with your own personalised 
Christmas message. 

And thanks to ToySpot’s encryption 
technology, your details are kept secure 
and your gift is guaranteed to be delivered 
virtually anywhere in Australia within one 
or two days. Should Santa be looking for 
another job? 

tdYi^^r.coM.au 

THE BEST WAY TO TOY SHOP THIS CHRISTMAS 
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Proline Grip-Lok Golf Bags 

www.proline-sporting.com.au 

Don't forget dad. Golf is very im¬ 
portant over the Christmas holi¬ 
day break for many fathers. It’s 
right up there with fishing, 
camping with the boys, and 
cricket on the telly in terms of 
excuses for avoiding looking 
after restless children. Make his 


Christmas by getting him a posh new golf bag 
that will make him the star of the green. 



mu 


it’s not just the stress of traipsing about with 
other frantic Christmas shoppers — think of all 
that shoe leather you wear out getting from one 
physical shop to another. All that getting in and 
out of cars,finding parking, pausingfor ice creams 
to stop the kids squabbling in the back seat, get- 




ting frustrated at not finding exactly what 
you want. And you always get home and find 
you've forgotten something even if it’s the 
wrapping for the presents. Internet shopping 
takes away much of this frustration. 

Q You can get so much information online 
about the products instead of having to 
wait for an assistant in the hope they might 
know more about the item than what is on 
the label or packet. 

O You can do comparison shopping easily - by 
comparing the prices at one site with those 
at another. 

O You can often read independent reviews of 
products (especially computer products) 
online or even books that you might wish to 

O You can thrill other Net users by buying gift 
tokens online so they too can try out the 
online shopping experience. 

O You don't have to build your life around the 
opening and closing hours of stores—on 
the Net you can shop seven days a week, 
any time of the day or night. 

O You can easily email shops for more infor¬ 
mation or to seek out the availability of a 
product you are having difficulty locating. 



your favourite band 
on V° ur doorstep 
mJ when vou net home? 


when you get home? 

zz^kmm *.d 

NoizeNet - Austr; aliis largest on-line music store. 
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I TIPS FOR SHOPPING ONLINS 




O Shopping online is often cheaper than shopping 
at a physical store but not always. Sometimes the 
"saving" is more in the convenience of shopping 
easily on the Net. 

O The best online sites keep you informed by email 
about the status of the delivery or even provide a 
place on their site where you can track the parcel. 

O American prices are in dollars but their dollars 
so you can easily be misled into thinking you are 
getting a bargain. Keep bookmarked a reliable cur¬ 
rency converter. Yahoo has one 
listing Australian exchange rates 
at au.finance.yahoo.com (click on 
“currency exchange rates’ under 
the heading “world markets.”) 
There is also one at 
www.oanda.com. 

O Overseas shops, while open at all houTS online, do 
operate under their own time zones so if you email 
them on a Sunday Australian time, their staff may 
not be back on deck until after their weekend ends. 



O With anything you buy in any store, be it online 
or a physical outlet, there is an element of risk. No 
one can give you an assurance that everything you 
buy online will go according to the best plan in the 
world. Always check before you buy for a physical 
and fax/phone contact address in case something 
does go wrong. If you have any doubts about the 
site, ring them and have a chat ot go somewhere 
else. Online,you should use the 
same common sense you use offline || 

—you don’t go handing over your 
credit card to some dodgy looking 
back alley store which looks as if it 
could go out of business tomorrow. 


O We have strong consumer legislation in Aus¬ 
tralia. The Trade Practises Act gives Australians 
some protection, but if you buy goods from an over¬ 
seas store don’t assume these laws apply. 


O The safest sites claim the shopping transaction 
is "secure”. As you start youT purchasing, a padlock 
icon will appear at the bottom of your screen or a 


40 AUSTRALIAN NETGUIDE 


message will pop up to advise you 
when you enter a secure area of 
the site. What should be happen¬ 
ing at this point is the information 
you give, like your credit card 
number, is scrambled between 
your computer and the retailer.That retailer has 
software, which unscrambles your credit card 
number at his end. 

O Know what you’re buying. Are 
you paying $10,000 foT a real car 
or an antique toy? Is the image on 
the site scaled or life size. Don't be 
upset if a 2" high Porche arrives in 
the post if you didn’t read the fine 
print about size and scaling. 

Q Shop around for prices. If a site tells you they’re 
giving you 10% off a CD or book check some other 
sites to make sure they are. Unlike shopping in the 
real world comparison shopping takes a couple of 
clicks, not a couple of blocks. 

O Is there a local site offering the same product? 
Buying overseas can be exciting, but you might get 
a better deal locally without the hassles of freight 
costs and exchange rates. 



Shop with Visa 

l/i 

www.shopwithvisa.com.au 


E-Guide 


www.e-guide.com.au 

rg CTl 

NZ SiteGuide 

i f 

www.siteguide.co.nz 

5 j O 

Compare 

£42 

www.compare.com.au 

0 s 

GiftVouchers 

5 & 

www.giftvouchers.com.au 

1 ! 

Ninemsn Shopping Guide 

shopping.ninemsn.com.au 


Yahoo! Shopping Guide 

0 , E 

au.shopguide.yahoo.com/ 

0 0 

shopguide/ 

Q H 

Excite Shopping Channel 

£ 0 

www.excite.com .au/shopping/ 

a! 

City search shopping 


www.citysearch.com.au 


ShopFree 


www.shopfree.com.au 

























Our Internet pricing plan 
helps beginners dive right in. 



Interested in the Internet? Don't 
know how much you're going to use 
it? Scared of being locked in the 
wrong pricing plan? Then Optus 
NetSaver is for you. 

$10 a month is all it costs to 
connect, and you receive 4 free hours 
every month. You then pay a low 
"* " l ' communica,,onscosts arc " t,a - hourly rate after that. 

Optus NetSaver gives you the 
freedom to spend as much or as little time on the Net as you like without the worry 
of paying more than you should. The power to get started on the Internet. The power 
of ‘yes’. 


Hours used per month 

Cost per hour 

1 to 4 

FREE 

Next 20 

$2 

Following 20 

$1 

From 45 to 200 hours 

FREE 


1800 558 558 

www.optusnet.com.au 


yes’ 

OPTUS 













EMAIL FUNNIES 


i have a friend who has sent me about 
1200 emails over the past two years -1 kid you not, 
I've counted them. Only six of them have actually 
started with "Dear Louise”. Another 22 have been 
group letters detailing her exciting life. The rest 
have been forwarded junk. 

1 thought it was funny, for the first week. In fact I 
even replied with little notes. 1200 emails later and 
1 cringe to think 1 once wrote back saying, "thanks, 
that one was really funny”. It would be rude to de¬ 
mand that she stop sending me mails (sometimes 
up to eight a day). That would imply I have no in¬ 
terest in keeping in touch with her. 

Revenge is sweet. I reversed the flow by signing 
up to a pile of joke mailing lists, gathering some 
great ammunition from the Web and sending 
them off to her - up to six a day. On the Internet 
revenge is so sweet - it sings and dances and 
makes you laugh. You can also waste some seri¬ 
ous Internet hours reading nonsense email jokes, 
chain letters and file downloads. It only took two 
weeks before she wrote me a "Dear Louise" 
(number six) and asked me to stop sending them. 
Now there's a life lesson! 

The good, the bad and the ugly 

There are five main flavours of gags that float 
around the Internet-jokes and short, humorous 
stories, movies and games that you can download, 
the ever dreaded chain letters, postcards and email 
greeting cards, and mailing lists. 

Each is a curse in its own right and can clog up 
your inbox. Sometimes you find a real gem that 
makes you smile, and compels you to forward it to 
everyone you know. Others rotate with frighten¬ 
ingly efficient regularity - 1 rfeceived five copies of 
a particularly irritating Easter card, two of which 
came from the same person. 


The jokes 

Jokes are by far the most prolific and the easiest to 
forward onwards. Many frustrated emailers have 
created archives of all the jokes they've received 
over the years. One of the most comprehensive can 
be found at the Email Forwards Archive (www.bl. 
net/forwards/). 

The site is so popular it's attracting advertising and 
its owner hosts a Yahoo! Club (clubs.yahoo.com/ 
clubs/forwards) where fellow forwarding freaks dis¬ 
cuss the plague of emails they receive. Unfortunately 
most of the club participants are posting "funny ones” 
they've received recently or requesting that people 
send them on. The beat goes on, and on. 

A more commercial looking site, Forward It 
(www.forwardit.com), has even gone to the trou¬ 
ble of including an email form with each of its gags 
and downloads. You just enter your friend's email 
address and the site will send the email for you. 

Forward It Interactive is one of the neatest aspects 
of this site and well worth a look-see. The Letter Gen¬ 
erator will help you create the best Dear John/Jane 
letter - just cut and past the result into your email 
software and send it off. You can also choose from 
over 134,000 electronic postcard combinations. Unfor¬ 
tunately some of the combinations are quite horrific, 
especially in the birthday category. That’s the point 
though, isn't it. Send them off anyway. 

ALSO RANS 

The Email Joke Archive 

www.emailjoke.com 
Nathan Mates Humour Archive 
www.visi.com/-natban/humor/ 
Rec.humor.funny Archive 

www.netfunny.com/rhf/ 

Spy3’s cool stuff 

www.qni.com/-eagle2/spy3.html 
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OhYeslIAre Jokes and Funnies 

www.ohyesuaTe.com 

Dumb Lists 

www.dumblists.com 


The downloads 

We may complain, but my absolute favourites are 
the games and movie downloads. Some of them are 
well worth playing and are compelling enough to 
keep you fixated for the best part of a working day. 


collect them 
at newigroupi 


If you're new to newsgroups you’re miss¬ 
ing out on a great part of the Internet. 
Check out Dejanews (www.dejanews 
.com) to find out what it’s all about. 
Newsgroups are a great place to gather 
new and original material and engage in 
debates about what is, or isn’t, funny. If 
you're looking for joke discussions and 
funny newsgroups... 


alt.humor 

alt.humor.best-of-usenet 

alt.humor.best-of-usenet.d 

alt.humor.bluesman 

alt.humor.oracle 

alt.humor.parodies 

alt.humor.puns 

alt.shenanigans 

alt.sysadmin.Tecovery 

net.humouT.funny 

net.humouT.religion 

Tec.humoT 

Tec.humor.d 

rec.humor.funny 

rec.humor.funny.reruns 

rec.humoT.orade 

Tec.humoT.oracle.d 


Atwww.geocities.com/~ohyesua/games.html 

you'll find a dozen games to download and play 
with. Some of them are hilarious and well worth 
the download times. They’re mostly small enough 
to send off as attachments to emails, but be kind to 
your victims and zip (www.winzip.com) before 
you send. A favourite is the Urinal Game, a test of 
public bathroom etiquette for men - quite an eye 
opener for women who complain about the shorter 
queues for men's toilets. 

Check out some of the short movies available for 
download off the Web. Some will have you rolling in 
the aisles. At www.geocities.com/~ohyesua/ 
avis.html you’ll find plenty to keep you amused. 
There's a great commercial for Viagra, which must be 
a parody. It's well worth the trouble to download 
and your friends will love it. 

Screen pets also fall into this category. I wouldn’t 
be without my pet sheep, Poe, which wanders 
around my desktop during working hour's. He's actu¬ 
ally a character on a Japanese TV show called Stray 
Sheep and the official site is at www.village center 
.co.jp/english/poe.html #MATE.This is a Japanese 
language version, but you'll find Poe in English at The 
Hand of Fate Screenmates page (www.ozemail.com 
.au/~jjohny5/screenmates.html) along with some 
other cool characters. 

ALSO RANS: 

Screenmates 

www.SCTeenmates.com 

Bill Gates and the Pie 

www.xs4all.nl/~t0mh/gates/ 

Man destroying his Desk 
ftp://ftp.shaftnet.org/pub/movies/badday.mpg 
My Boot movies 
www.myboot.com/movies.html 
The Exploding Whale 
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All the modem speed you 
need with Just one click. 


■s 


How would you like to get all the speed you need from 
your modem and enjoy super-fast Internet connections? 


NOW YOU CAM - with 


Modem^D* 
Wizard 



4.0 

This innovative software program pumps up your modem “ 
by fixing 387 of its most common problems. Modem Wizard will: 

• tell you the precise speed of your Internet connection. 

• find and fix the most common modem and Internet connection problems. 

• allow your connection to proceed at top speed. 

• improve download and upload speeds by up to 200%. 

• enable you to reach your favourite web sites quicker than ever before. 

And much, much more... 

So- next time your modem won’t dial, won’t connect, is too 
slow, loses Internet setup or does any of the other 387 things 
that cause you problems, reach out for Modem Wizard. 


Available from Harvey Norman, City Software, Dick Smith Powerhouse, Myer Electric, 
Myer Megamart, Harris Technology and other leading retailers. 


by Marketing Results - (02) 9899 5888 www.marketingresults.com.au 


SPECIAL OFFER!! 


Want to find out what’s REALLY happening on the Internet? 

Net Monitor allows you to “check under the bonnet” of the Internet to see exactly what’s going on. 
See specific Internet statistics like the URL you're viewing and its IP address; number of Internet 
Hops along the information superhighway; User IP address; connect speed; transfer speed and 
much, much more. 


Net Monitor answers ail those questions you come up with once you're connected. 


Go to the Marketing Results website www.marketingresults.com.au today to get 

Net Monitor for FREE 
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www.perp.com/whale/ 

CG Software - Amine applications 

www2.ucsc.edu/people/kido1/ 

OtakuWorld 

otakuworld.com/toys/ 

Screenmates and downloads 

www.stagei .net/screenmates/ 

SCREENMATES.HTM 
Club Chick and RSPCA Fox 
www.codehammer.com/scTeenmates/ 
smateplay.htm 

The chain letters 

The Web isn't the first place the dreaded chain letter 
has surfaced. These have been winging around the 
snail mail postal system for many years. Online it can 
happen much faster - it's cheaper with no stamps 
and photocopying costs. The general theme is that 
something awful will happen if you don't forward the 
email to io, 20 or 50 of your closest friends within 24 
hours or something fabulous will happen if you do. 

At "Nothing to lose but our chains" (kith.oTg/ 
logos/things/chain.html) you'll find an interesting 


parody of the chain letter. It's not the first parody ever 
done, but it’s a goodie. Page author Jed Hartman 
seems to have lost the faith, in fact he’s no longer got 
the energy to update his chain letter collection - or 
maybe he just ran out of friends to send letters to. 

He does offer a helpful service. Send your chain let¬ 
ters to him if "you feel you absolutely must forward it 
to someone” at nemo@kith.oTg. Hartman has no in¬ 
tention of reading them, the nemo address is simply 
there as a service if you absolutely must use it. 

Want to Lose Friends Fast (www.geocities .com/ 
SoHo/Gallery/7333/) has quite a collection of an¬ 
noying files, lists, chain letters and jokes. The author 
recommends using chain mail for good. Send the 
ones that threaten death or worse if they're not fol¬ 
lowed to all your enemies and others you want to 
eliminate quickly — there's plenty to choose from. 

ALSO RANS: 

EEF Chain Folklore pages 
www.eff.org/pub/Net_cultuTe/ 
FolkloTe/ChainJetters/ 

The Amazing Chain Column 


Where can 
you find your 
dream car? 
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bAby cAN dAncE 

one of the early .exe files to make 
its way around the Web was 
BabyCha - the adorable, some¬ 
times demonic looking 
nappy-clad toddler that 
has cha-cha'd on more 
screens than most film staTS. De¬ 
veloped in 1996 when staff from 
the multimedia division of 
Autodesk (www.auto desk.com) 
came up with a sample animation 
of an infant doing the Cha-cha to 
demonstrate the capabilities of a new product. 
It’s become such a craze the first Dancing Baby 
international animation awards were held. See 
the results at www.autodesk.de/produkte/ 
kinetix/3d-studio/dance-results.htm. The Baby 
has become a legend of the Web and, more re¬ 
cently, a legend of TV with its appearance on Ally 
McBeal (www.foxworld.com/ally/). 
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Dancing Baby Clothing 

www.aster-x.com/DancingBaby/ 

dancingbabyhome.html 

Baby Chronicles 

www.ktx.com/characteT_studio/html/ 

baby_chronicles.html 


lk“ 



www.sfgate.com/cgi-bin/aTticle.cgi?file=/ 
chrom'cle/archive/i995/n/o6/DD57385.DTL 
The Curse of a Thousand Chain Letters 
chainletters.org 

The mailing lists 

If you're in the unusual situation of feeling you don’t 
get enough humorous email, or you want to get a col¬ 
lection of ammunition to send out to your friends get 
yourself onto a joke mailing list. There are plenty to 
choose from, but Bonehead of the Day Award (bone 
head.oddballs.com) is one of the best. You can sub¬ 
scribe to the list on the site or send a blank email to 
bonehead-subscribe@egroups.com. From here to 
eternity you will be sent the story of an unfortunate 
individual who has done something incredibly foolish. 
The site claims all stories are authenticated to a main¬ 
stream reliable news source, such as AF) UPI, or 
Reuters and not part of the tall stories floating around 
the Web. Believe them if you will. 

The International Junk Mail Clearing Fiouse 
www.ijmc.com will send you a mail a day and is a 
perfect source of absolute drivel to send on. Gener¬ 
ally the mail-outs are just junk - sometimes, if you’re 
lucky, it's funny junk. There's quite an archive here 
going right back to March 1995. Junk every day for 
over four years - who could ask for more? The site is 
worth a visit just to marvel at the extent of it all. 
Some links are broken, but you'll cope. 

ALSO RANS: 

Joke A Day 

www.joes.com/home/joke/ 

Laugh of the Day 

www.laugh-of-the-day.com/list.shtml 
MadDog Mil don 
maddog .buster.com 
This is True 














tips ftOr fjOrwArdins anAils And biles ..... 

:■ Use the Blind Carbon Copy function (bcc) in your email software, especially if you’re send¬ 
ing your joke to every single person you've ever met. That way your recipients don’t have to 
read through a long list of emails before they get to the point. 

•f If you’re just forwarding on an email delete the mailing information from the email. 
Once a joke has been forwarded 20 times there’s quite a lot of address information to 
scroll through before you find the joke. Also turn off your signature file - this just adds 
to the baggage. 

u If you turn into a forwarding freak consider starting your own mailing list. Check out 
www.list.to or www.listbot.com for instructions on how to do this. You can set all your 
friends up on the list. A nice feature is they have the option to get off if they want to. You 
can also attract an international audience by advertising your list. 

0 Invest in some anti-virus software and use it. Check files you download foT viruses and 
don't send anything out to others that could be infected. 


www.thisistrue.com 
You’re Probably Lost 
www.iamlost.com 

The postcards 

Email forwards are generally good fun, but if you re¬ 
ally want to aggravate someone send them a whole 
bunch of electronic postcards. These fall into two 
categories - the ones that come as attachments to 


an email and run off your computers hard drive and 
ones that you have to go off into the Web, enter a 
code into a Web site and wait while graphics, sounds 
and animations load for your entertainment. 

Personally I hate electronic postcards. If you 
ever get one from me it means I don’t like you, at 
all! The worst of them come from Message Mates 
(www.messagemates.com). These are animated 
greetings that come as attachments to emails. They 



carsearch 


www.anzwers.com.au/cars 
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www.tenn.com/igc/lettershort.html 

Bile Spitter Cards 

www.CTis.com/-Bilespit/ 

Warner Bros. WeB Cards 

www.wbwebcards.com 

Always Free Virtual Greeting Cards 

www.prismweb.com/vgc/ 


can be quite lengthy, always have the worst midi 
music files and they breed like rabbits around spe¬ 
cial occasions like Easter, Christmas and Monday 
mornings. The site publishes a new message mate 
every week and you can get a custom one built just 
for you, if you have the cash. 

Sites like E-Cards (www.e-caTds.com) regener¬ 
ate by drawing people to their Web site to "pick up” 
the card they've been sent. Many newly released 
Web sites and using this technology to get people 
to see their sites - kind of a "bring a friend” ap¬ 
proach. When you're sent one of these you'll gen¬ 
erally investigate the site a bit further and end up 
sending a postcard to another friend. Traffic comes 
like wildfire. 

ALSO RANS: 

The Electric Postcard 

postcards.www.media.mit.edu/Postcards/ 

Internet Greeting Cards 


Go forth and communicate 

Whether you play for fun or you play for keeps, hu¬ 
mour is alive and well on the Internet. This is just a 
smattering of the fun stuff you'll find out there and 
is bound to keep you entertained for hours. The 
Internet is a great means of communicating so 
while you're whipping the latest funniest-thing- 
you've-ever-seen off to a friend remember to put a 
personal note at the top. Remember, share the 
things you enjoy with others, but not to excess. 

Oh, and if you feel you must, send them to me 
(louise<®netguide.aust.com). • 


tmms tO consider 

❖ Not all jokes are tasteful, in fact, some are : unsubscribe. Instructions to do this are 

downright rude. Be aware of this before usually sent out with every email. 


you subscribe to a mailing list or visit a 
jokes Web site. Most sites categorise jokes 
and generally they'll mark "adult” topics 
under an "adult” category. 

* If you're not sure about a joke mailing 
list contact the list owner before you 
subscribe and ask if they have any rules 
about the content. 

sk If you do subscribe to a mailing list and 
don’t like what you receive you can 


❖ Newsgroups are generally uncensored and 
unmoderated - beware before you go that 
you may find unsavory material there. 

* Downloading executable files from the 
Internet or receiving them by email does 
not necessarily expose your computer to 
viruses, however, when you open or run 
these files you may be infected. Invest in 
some good anti-virus software and use it 
and keep it up to date. Check down¬ 
loaded files before you open them. 
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Trust Telstra > 

to give you loyal service 
on the net 7 days a week, 


iey deserve like Telstra Big Pond? and Telstra’s renowned dependability, Big Pond is the 
>me was voted Editor’s Choice by trusted companion that’s always there for you. Call 
Computet Magazine for perform- FREECALL™ 1800 620 345* or visit www.bigpond.com 

matched” And it’s not surprisihg. for your free trial. Big Pond. Big Possibilities. 


"elstra 

Making life easier 









UK, Japan, and Singa¬ 
pore are already enjoying super fast Internet 
services. Not just static Web pages dressed up 
with a few graphics like we are used to in Aus¬ 
tralia, but pages with high quality video and CD- 
like sound. Users in these countries enjoy a 
screen full of action - their favourite football 
club playing live in one window, a real time traf¬ 
fic report in another, a streaming stock market 
ticker across the bottom, another window 
downloading a music clip... movie clips, cooking 
demos, video chat, live video cam news, shop¬ 
ping, bill paying, all while they’re sitting at home 
in front of your PC on a Sunday morning. 

The problem in Australia has been bandwidth - 
traditional modem dial-in access over the phone 
network just hasn't been fast enough to deliver 
these types of content. (See our newbies article 
page 72 for an explanation of bandwidth.) 


Tunnels, lights, etc... 

Cable TV providers TV Optus (www.optus. 
com.au/prod/internet/cabmodem .asp) and 
Austar (www.austar.com.au) are preparing to 
launch broadband Internet services, and Telstra 
already has Big Pond Advance (www.big 
pond.com/advance). Cable Internet access gives 
lightening speed (up to 3.9 megabytes per sec¬ 
ond),-and it also provides an always-on connec¬ 
tion so there is no dialling in each time you want 



52 AUSTRALIAN NETGU1DE 









NEXT GENERATION ACCESS 


Bored by those little whirling logos and flashing dick-an-me icons 
while waiting, waiting, waiting for your Web pages to download? 
Frustrated by the time it takes to load all those little gif files? 
Disappointed at the jerky, chunky video that never seems to sync 
with the sound? Jake Kennedy discovers some hope on the horizon. 




to check your email and no drop-outs. It's ex¬ 
pensive - you’ll need a cable modem and 
Ethernet card for your PC before you connect. 
Pricing plans are a little higher than normal and 
you pay on data volume, rather than time spent 
online. Depending on your needs, there are spe¬ 
cial deals. Of course, the service is only available 
if Telstra has put a cable in your street. 

Optus doesn't yet have a similar service, al¬ 
though it has a larger cable network. It’s waiting 
for the launch of its OptussHome service in late 


November, early December. The Telstra Big Pond 
Advance service gives you a fast connection, but 
the content is the same you can get with a stand¬ 
ard dial up connection. The OptussHome service 
will be something completely new for Australia - 
true broadband speed and content to match. 
OptussHome is a joint venture with portal devel¬ 
oper Excite and the service will be based on a 
similar one run by Excite in the US, called 
ExcitesHome — for a demo check out 
www.td.net/home.html 

What’s on the Web? 

Subscribers can watch news videos, clips from new 
movies complete with CD quality sound, highlights of 
games from a dozen different sports, check out the 
weather in hundreds of cities through roof-top 
'cams', play on-line games against other subscribers 
in real time (and win prizes like cars and trips), get 










N EXT G ENERATION AC CESS 



market updates and watch 
movie and music video clips, 
and shop, shop, shop. Books, 
software, flowers, CDs, videos, 
airline tickets, health products, 
clothes - they are all there to 
buy with just a click of the 
mouse and the ads will be just 
as enticing as those on TV. 

Those boring old banner ads 
will be replaced by a 'rich mul¬ 
timedia experience.’ 

One of the more interesting 
features of ExcitesHome is 
called Click Cinema - subscrib- 
submit their own home 
made videos, often in the form 
of short movies, for others to 
watch and comment on. 

Austar is also preparing to 
launch a similar service in 
the areas it reaches — mainly 
in country and regional areas 
- in partnership with Chello 
(www.chello.com.au) Europe's 
largest broadband Internet pro¬ 
vider. Neither Optus nor Austar 
have released their prices or details of content, 
but both say they will be offering unlimited use 
for a flat monthly fee, multimedia email (that's 
with sound and video, as well as text), access for 
multiple computers through one connection, and 
personal Web space. 

All three companies - Telstra, Optus and 
Austar - are also planning to offer bundles of 
services. The idea here is that if you use them for 
your telephone, cable TV and Internet access and 
get charged on a single bill, you'll get big dis¬ 


counts on the service, often up to 50 percent. 

There is a downside, though. The bandwidth 
available on the cables is limited, so if you are 
among the first in your neighbourhood to sign up 
for cable Internet access, you'll bet all the speed 
benefits, but as more users come online the share 
of the bandwidth available to your computer di¬ 
minishes. That means on a rainy Sunday night 
when everyone in the neighbourhood wants to surf 
the 'net, speeds will drop dramatically - it could 
take two eye blinks to load a screen. 

Cable free zones 

If you don't have cable in your area, don't de¬ 
spair. The POTS - plain old telephone service - 
into your home can be turbo-charged with one 
of the DSL services in the neat future. Simply 
put, DSL - digital subscriber loop - is a technol¬ 
ogy that turns the old fashioned, analogue tel¬ 
ephone line into a digital line, boosting the 
available bandwidth up to 9Mbps per second 
into your computer and up to 800Kbps out to 
the Net. Note that the speed of DSL services into 
your home are dependant on the distance you 
are from the telephone exchange - if you are 
more than a kilometre away, those speeds can 
drop to 1.5 Mbps in and 16 Kbps out, but they will 
still be much faster than a dial-up connection 
and you won't have the shared bandwidth prob- 











can remember what the first letter should be! 

There’s ADSL, HDSL, VDSL and for those who 
don't want a heavy data feed, ADSL Lite (attrac¬ 
tively packaged by the marketeers as G-Lite, which 
comes in three flavours of its own). G.Lite will 
probably be the most popular type of ADSL service 
because it’s easy to install and can be done by any 
one who can set up a modem. But, the trade off is 
that it is also the slowest of the DSL technologies, 
offering a maximum speed of about 1.5 Mbps. 

Telstra is currently trialing in Launceston, Tas¬ 
mania, it's first regional portal 
(www.elaunceston. com). At the moment, it's 
still a normal modem dial-up service, but there's a 
wealth of community and local news offered 
through the system. Once Telstra determines what 
the most appealing type of content is and who is 
most likely to use the service, it will be launched 
nationally as a broadband service accessed via ca¬ 
ble and DSL with some 200 local portals. 

Beamed 

Another choice for broadband access is satellite. In 




lem of cable. Also, because DSL services will be 


offered by most of the larger ISPs, competition 
will keep the prices much lower than cable. An¬ 
other advantage is that the technology automati¬ 
cally gives you a second line into your home, so 
you can use the phone while surfing. 

If you really want to know the technical side of 
DSL, checkout out www.adsl.com - there’s enough 
good, solid info there for hours of geeking. But be 
ready for a plethora of acronyms - there are more 
flavours to DSL than Wendy has ice creams. That's 
why you’ll often see the acronym xDSL - no one 
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MJEX 


ERA 


ACCESS 



fact Telstra, Optus and Austar already offer satellite 
Internet access in country areas - Austar actually 
has a larger satellite network than a cable one, but 
it's primarily used at the moment for cable TV. 

A fourth player, The Internet Group (www.tig. 
com.au), through its local ISP Ihug, offers satellite 
connections to the Internet. The system is rela¬ 
tively expensive to set up, with an initial outlay 
for a satellite dish before you can get started - 
though the monthly plan is comparable to normal 
all-you-can-eat ISP pricing. 

A basic monthly fee gives you 1000 Mb - that’s 
l Gb - of downloads, with additional downloads 
charged at $0.10 per megabyte. Speeds into your 
computer are about 400 Kbps. Note that the sat¬ 
ellite connection is only one-way - you'll only 
receive data via satellite. Data sent from your 
computer goes back to the ISP via the phone 
line, so your speed there is limited to the speed 
of your modem. While the service is available 
over most of Australia, if you are outside Syd¬ 
ney, Melbourne or Brisbane, you'll be paying 
long distance telephone charges to connect back 
to one of Ihug’s points. 

Another flavour 

As well as cable, DSL and satellite, there's an¬ 
other, different approach to the Internet that 
will come available some time next year - 
Internet TV. Telstra is currently negotiating with 


both Microsoft (www.microsoft.com.au) and 
Oracle (www.oracle.com.au) to bring Internet 
TV to the home. Telstra has been experimenting j 
with the service through a series of special event 
'Web casts' with Microsoft. The trail service, 
called WebTV, has been limited to special events 
and gives viewers the chance to chat with on¬ 
line personalities and commentators, but that’s 
only a small taste of the features it can offer. 

This won’t be the Internet we know and - some¬ 
times - love, it will be more an interactive TV serv¬ 
ice. No PC is needed, just a TV and a set-box similar 
to the ones used for cable TV. 

Say you are watching an AFL football match. 

Click on a player and biographical as well as play¬ 
ing statistics will come up on your TV screen. Click 
on the scoreboard - with a special remote - and 
you can get quarter-by-quarter results. Or, if you 
are watching a sit-com, say, and like the dress one 
of the characters is wearing - click on it, and you 
can buy it, using your on-line account or credit 
card. Want a box of the breakfast cereal she's eat¬ 
ing? Order it online. You’ll also be able to join in ( 
games shows and 'come on down’ to play just like 
the studio audience. < 

Christmas is almost here - and Santa has packed 
in his bag a whole new Internet experience. Get 
ready to rediscover the Net in full motion with 
lightening speed. Hang on to your keyboard! ■ 
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Finally, 

e-commerce 
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We've just removed the barriers. TheMerchant is an 
e-commerce solution allowing secure, on-line credit 
card payment processing for customers wishing to 
purchase products or services on your Web site. 
No Internet transaction fees. A monthly subscription 
fee of only $50 per month*. And a once only set 
up fee of just $350. 

TheMerchant 

e IS FOR EVERYONE 


TheMerchant includes everything you need to 
know to do business on your website: 

© on-line credit card payment processing with 
no Internet transaction fees 
• SSL secure server technology ensures 
bulletproof transaction security for both 
you and your customers 
© free MerchantWare allows for the quick and 
easy addition of functions such as shopping 
carts and catalogues to your site 
® fast, efficient domain name registration 
® business-class Web hosting on the world's 
fastest Web server technology 


Call 1800 78 80 82 to hear just how easy e-commerce can be. 


NetRegistry 

NetRegistry has negotiated special pricing concessions with the National . . . 

Australia Bank for all customers utilising the National's Merchant Facilities. WWW. n6t Teg I St ty. 3 U . COm 

"Includes 500 transactions per month. Additional transactions available if required. For secudt^reasons, participating Web sites must be hosted using NetRegistry'* secure 








Lleyton Hewitt. Tennis player. OzEmail 









A SITE 

■ FOR LIFE 


A Web site, like a kitten or puppy, is for life 
- not just Christmas. Like a pet it requires ongoing 
maintenance and marketing - even when you don't 
want to. Louise Richardson checks the dirt box. 
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there’s nothing more off-putting than 
| a Web site that isn’t maintained or promoted. 

The maintenance coin has a flip side. You're 
wasting time maintaining a Web site that no one 
visits - so maintenance and marketing really go 
hand in hand. 

Fresh is best 

| One of the most important responsibilities when 
j. you launch a Web site is updating and adding new 
i content on a regular basis. Visitors to your site 
[ will soon get bored if they see the same content 
I on every visit. Make sure you’re regularly updat- 
i ing your content, especially on your front page. 

This can be as complex as providing editorial 
articles about the themes of your site, or rotating 
promotions of different areas of the site on a 
regular basis. Say you sell blue widgets - you 
could run weekly articles about the blue widget 
industry and new developments in blue widget 
j technologies, or you could promote different sec¬ 
tions of the site each week. 

For example, on week one you could promote a 
special price for two widgets on the front page 
that linked into an e-commerce area on your site. 
The next week the front page could point to the 
blue widget customer support section of the site. 
The important thing is that the content on the 
front-page changes. 

One of the biggest mistakes you can make is to 
include a "what's new” link. A page describing 
what's new is great if there are lots of new de- 
5 velopments on the site, but if something new 
and exciting has been added the front page is 
the place to promote it - not two clicks away in 
a "what's new” area. Also, there’s nothing more 
off-putting that a "what's new” page that hasn't 
been updated for a while. 


However you decide to update your site, assign 
the task to someone and set deadlines for new con¬ 
tent. The minimum should be monthly, though daily 
or weekly is better, especially if you plan to build a 
community of regular users. 

A good indication of the sorts of popular content 
and possible expansions will come from the users 
of the site themselves. Don't think your market re¬ 
search ended in the planning stages. It should con¬ 
tinue through the life of your site. In the initial 
stages user feedback and ongoing research will 
help you find out if your site is easy to use. 

It’s rare that a Web site is ever "finished" - they're 
always being tweaked to make the experience easier 
and better for users. Encourage feedback from users 
by providing email address links and even feedback 
forms on the site. Be wary of the unsolicited feed¬ 
back you get from the site — it tends to be biased 
from those who absolutely love or hate your site. 
Most importantly don't be precious about what’s on 
the site. Check your log files to find out which parts 
of the site are working and which aren't and put your 
effort into the sections that attract traffic rather than 
pushing your own barrow. 

I’ll buy that for a buck 

Let's talk about marketing your site, 
keting is a fairly loose term on the 
Internet and can be used to mean 
anything from search engine place¬ 
ment to old-fashioned advertising. 

Pick up any US magazine, and 
many local ones, and you'll be 
able to find a URL on almost every 
page. If you have a Web site push 
it in everything you do. TV adver¬ 
tising, radio advertising, print 
advertising, business cards and 
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company stationery - put your URL on it. 

Even if people don't go immediately to your 
Web site, having them recognise your URL may 
bring them along at a later date. 


Search flavours 

The most important promotional tools on the Web 
are the search engines. Let’s face it - the majority 
of Internet users will swing by a search engine at 
some stage looking for sites of interest. If they type 
in "socks" it’s important that your sock shop turns 
up in the list. 

Getting listed with the major engines is relatively 
simple - unfortunately it’s time consuming. Check 


ONLINE 

MARKETING 


www.clickz.com 

www.marketingtips.com 

www.admedia.org 

www.netb 2 b.c 0 m 

www.iTiternetriews.com/IAR/ 

adres.iHternet.com 

deadlock.com/promote/ 

www.ep.com/faq/ 

webannounce.html 

osu.orst.edu/aw/promote/ 

wwwpromote.hypermart.net 

www.searchenginewatch.com 

www.rankthis.com 


with your Web design house, they may offer this as 
part of the package. 

Most search engines work on one of two sys- | 

terns. Sites like Yahoo! (www.yahoo.co.nz) and 
Looksmart (www.looksmart.com) operate a 
manual directory. Submissions to these directo¬ 
ries are made by real-live people, who look at 
your Web site, review it, and finally list it in the 
appropriate category. This takes time, but it also 
means search results are more relevant for the 
end user. If your site is particularly good it may be 
flagged by the search engines staff and rank at the 
top of search results. 

Most search engines use an automated system 
called "spidering" or "crawling". These programs 
trawl the Web and pull key words and phrases from 
sites, matching search queries to sites based on 
keywords and their frequency. Anzwers (www. 
anzwers.com.au), AltaVista (www.altavista.com) 
and Excite (www.excite.com.au) use this system. 

Most of the engines provide a page that lets 
you submit your site for inclusion. Submitting 
your main URL (eg, www.netguide.com.au) is a 
good idea. A good trick for crawler engines is to 
create a special page and submit it as well. One of j 
the biggest problems with automated "spiders" is 
that they have trouble deciphering images and dy¬ 
namic content on your site. If you create a special 
page that lists every link on your Web site and 
submit this, the crawler can easily find all the 
content on your site and more keywords will be 
indexed under your URL. 

Start submitting your site to search engines as 
soon as you go online and don't be shy to keep 
going back to resubmitting it. There are hundreds 
of Web sites out there and as space on search en¬ 
gine directory servers becomes limited old URLs 
will be knocked off. If you make a point of submit- 
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ting your site to major search engines on a regular 
basis you're likely to remain current and you can 
update your information as your site expands. 

If this sounds like too much hard work there are 
some automated search engine sites that will do 
the work for you. Beware if they're charging for the 
service — you may not get what you paid for. Sub¬ 
mit It (www.submit-it.com) will list you with a 
small number of search engines for free - for a fee 
they'll list you with over 400 different engines. 123 
Add IT (www.123add-it.com) promises six engines 
for free and Add Me (www.add me.com) promises 
34 different engines. However, at the end of the day 
you'll get the best results if you do it yourself. 

Better Meta 

The content of your site has a big part to play in 
your rankings in search engines. Words may seem 
cheap, but make sure they're good. If you sell shoes 
say so very early in the text of your front page - 
this is the content search engine's spider will find 
first. Give your site a title using the <titlex/title> 
tags. This is often the title a search engine will use 



to describe your site. The default is "unnamed'' - 
not a professional look to have your site listed in a 
search engine as "unnamed”. 

Meta tags are vital and most search engines will 
use this for the description of your site. You can 
specify keywords to describe the site and a descrip¬ 
tion. Take a look at the tutorial at www.web 



WEB SITES,.. $1 9 95 

fo, 10Mb 


Options: 

^ ^ Secure SSL 

5 IMAP/P0P3 email accounts ‘ °»V S ^“P Fe * ;| P Tp C port PPOrt 

Auto responders/aliases/forwards Emai l server 

True Virtual Domain Server: Yourname.com.au p us j on 

Logs, Stats, FTP, CGI & Microsoft Frontpage 2000 Support Drum Beat 2 ooo 

1GB of data transfer per month Rea l audio & video 

Domain Name Registration fees apply or Free domain name redelegation 
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L 


wm 


developer.com/html/html_metatags.html for a 

good rundown on how to use meta tags effectively. 

Banner advertising 

One of the most predominate methods of advertis¬ 
ing Web sites is the use of banner advertising on 
other Web sites. Click through rates on banner ad¬ 
vertisements aren’t always huge (be impressed if a 
site offers, and can prove, click through rates of 
over 5% of the banners impressions). 

Many studies have been done on the effectiveness 
of banner advertising. The Internet Advertising Bu¬ 
reau did some research in 1998. You’ll find the re¬ 
sults at www.mbinteractive.com/site/iab/ 
study.html. They found that "online advertising has 
tremendous communications power. A single expo¬ 
sure can generate increases in advertisement aware¬ 
ness, brand awareness, product attribute communi¬ 
cation and purchase intent.” They go on to say that 
nearly all of the impact measure was generated with¬ 
out a "click-through’’ to the advertiser's site. 

Creation of a banner is just about as important 
as where you place it. There are some important 
things to remember: 

• KEEP IT SMALL. Make sure your banner advert is 
small and fast loading. If you're advertising on 
other Web sites odds are the users aren’t there to 
look at your banner and they won’t site waiting for 
a large banner file to load. 

• ANIMATION IS COOL. However, don’t overdo it. 
Use the 5-second rule - the complete animation 
should be over in 5 seconds. Again, your banner 
isn't the reason the users eyeballs are on the site so 
get the message across quickly. 

• KISS. Keep it simple, stupid. Limited space and 
limited time mean your message, and the text you 
use to get it across, should be short and sweet. 


• MAKE IT EASY. Don’t let colours and animations 
override the message. Make sure your text is easy 
to read and, if animated, that it stays still enough 
that people can read it before it flies off the screen. 

• INCLUDE YOUR URL. Even if they don’t click, tell 
them where the banner would have taken them. 
They might remember the URL and go to your site 
later of their own accord. 

Cheapskates 

Advertising your site doesn't need to be expensive. 
There are some great alternatives in the form of 
banner exchange programs like Link Exchange 
(www.linkexchange.com) and the Australian Ban¬ 
ner Exchange (www.abe.com.au). You submit a 
banner to the exchange system and in return you 
place some code into your site. The banner ex¬ 
change company can then display advertisements 
on your Web pages, and likewise, your banner is 
displayed on other sites belonging to the link ex¬ 
change programme. 

The only downside of this is that you have no 
control over the type of advertisements that are 
displayed on your site. You may have a Web site on 
children’s books and find "adult" banners appear¬ 
ing through the link program. 

Another method is to join a WebRing (www. 
webring.com). These are particularly popular 
for personal home pages and there are hundreds 
of Web rings 
covering all 
types of topics. 

You join a ring 
that suits your 
sites theme and I 
you become part I 
of the network, 
linking from yourH 










PLACES TO SUBMIT TO.. • 

» Follow these URLs straight to the info pages of some of 
the major search engines and follow instructions. 


Anzwers 

www.anzwers.com.au/cgi-bin/ 

print_addurl.pl? 

Yahoo! Australia and New Zealand 
- how to suggest a site 

www.yahoo.com.au/docs/info/include.html 

Yahoo! (US site) - Add to Yahoo! 

www.yahoo.com/bin/add? 

Whatuseek 

www.whatuseek.com/noshock/adduTl- 

tableset.shtml 

Web Crawler - How to Add to 

www.webcrawler.com/info/add_url/ 

Northern Light 

www.northemlight.com/docs/ 

regurl_help.html 

Lycos 

www.lycos.com/addasite.html 

LookSmart (US) - Submitting a site 

www.looksmart.com/aboutus/devcenter/ 

subsite.html 


LookSmart (Australia) - How to submit a site 

www.looksmart.com.au/aboutus/contact/ 

subsite.html 

InfoSeek 

infoseek.go.com/AddUrl?pg=SubmitUrl. 

html&lk=ip-nofTames 

or by sending email to 
www-request@infoseek.com 
(note each URL must be on a separate 
line and prefixed http://.) 

HotBot 

www.hotbot.com/addurl.html 

Excite (US) 

www.excite.com/info/add_url/ 

Excite (Australia) 

www.excite.com.au/info/add_url/ 

AlraVista Australia 

altavista.yellowpages.com.au/av/content/ 

addurl.htm 

AltaVista 

www.altavista.com/av/content/addurl.htm 
AOL NetFind 

www.aol.com/netfind/info/addyoursite.html 


site to others 
in the Web 
ring and vice 


Yet another 
option is af¬ 
filiate pro¬ 
grams. Many 
online retailers encourage you to include their 
content on your Web site and will pay and pro¬ 
mote your site for your trouble. For example, 
Amazon.com pays a 15% referral fee to Web sites 
that link into specific products on their site 



(www.amazon.com/exec/obidos/subst/part- 
ners/associates/associates.html). You'll find a 
list of similar offers, some of which include ban¬ 
ner swaps at www.refer-it.com/main. 
cfm?screen =info/topten/.It's also a good idea 
to get to know your neighbours on the Web. If 
you find a site that compliments yours with in¬ 
formation send them an email, find out about 
their business and what they're doing online and 
suggest that you each swap banners or link to 
each others sites. 

Whatever you do, when it comes to maintaining 
and marketing your Web site - do something. • 
































IMAGING-TUTORIAL 



WHEN HYPERTEXT 
WAS FIRST conceived, 
the notion of pictures 
wasn't really a considera¬ 
tion. Today, however, the 
Net thrives due to its ver¬ 
satility in this and other 
areas - not only can we 
view pictures, we can 
also watch moving pictures, listen to audio snippets 
and interact in all manner of multimedia scenarios. 
The Net would be a fairly dull place if all we could 
rely on was text to convey our point of view. It’s 
easy to add graphics to a Web page. 

The most common reasons for adding images to 
a Web page are to add headings or titles, over and 
above that which can be accomplished using 
browser fonts; to include background images or 
patterns, either over an entire page or in an indi¬ 
vidual frame or table cell; to create navigational el¬ 
ements in the form of buttons, icons or similar; and 
to add photographic or illustrative content, usually 
as a principle design element, or perhaps as an ani¬ 
mation or thumbnail pointer to another page. 

Despite five versions of the major browsers having 
made their way to our hard drives, support for image 
formats has remained almost unchanged and rea¬ 
sonably straightforward. In short, there are still just 
two basic image formats to choose from when creat¬ 
ing graphics files for the Web - Graphics Interchange 
Format (GIF) and the format devised by the Joint 
Photographic Experts Group (JPEG). This is not to say 
these are the only ways to display visual content - 
there’s Flash for vector animation, VRML for 3D vir¬ 
tual worlds, VML for inline vector graphics and 
QuickTime or Live Picture for rotating objects and 
panoramic scenes (to name just a few). However, to 
assure your images are visible in all browsers, GIF 


and JPEG are the two logical choices. A new format 
known as Portable Network Graphic - or PNG - has 
many advantages over these two, but sadly is not 
supported in older browsers, and will take some time 
to make inroads on the established formats. As a 
pointer to its versatility, PNG was 
chosen by Macromedia as the native format for its 
image creation and animation package, Fireworks. 

To create graphics in one of these two formats 
requires some sort of image processing applica¬ 
tion. The most popular packages in this category 
include Adobe's Photoshop and ImageReady 
(www.adobe.com), Macromedia's Fireworks 
(www.getfireworks.com), or a cheaper option 
such as Paint Shop Pro (www.jasc.com/psp6. 
html). Once you've used one of these programs 
to compose or convert your image, it's time to 
make the all-important decision as to which for¬ 
mat will be best. Put simply, if your image consists 
of a high number of colours, in particular photo¬ 
graphic content or a high degree of colour grada¬ 
tion, opt for JPEG. Conversely, if your image uses 
a small selection of colours, requires a transpar¬ 
ent background, or needs to be animated in some 
way, you should use GIF. 

JPEG 

The JPEG compression format was devised to 
compress "true-colour” images by exploiting the 
way the human eye perceives colour. It excels 
with photographic-style images, often reducing 
them to less than a tenth of their uncompressed 
size with little or no discernible loss of quality. 

When exporting a JPEG, there is one major set¬ 
ting which affects file size and resulting image qual¬ 
ity. This setting takes the form of a user-definable 
percentage -100% gives a flawless visual reproduc¬ 
tion with a modest saving in file size, 1% results in a 
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tiny file size, but an almost unrecognisable image. 
(JPEG is a "lossy" format, which means some image 
data is sacrificed to save room in the output file. 
Keep your original working files should you ever 
need to re-export a JPEG - the more times you 
load and save the same JPEG, the worse the image 
quality will become, even at ioo%.) 

Because JPEG is a true-colour format, you can 
export to it straight from 24-bit RGB data, without 
having to first convert to any sort of "Web-safe" 
palette. For the best trade-off between image size 
and quality, experiment with export quality per¬ 
centages between 65% and 90%. Macromedia's 
Fireworks product will let you compare up to four 
JPEG (or GIF) export settings in the same window, 
which saves time during this phase. Apart from 
the quality setting, another JPEG export option 
you may come across is "progressive" vs. "stand¬ 
ard" compression. Progressive JPEGs display as 
they load, the image becoming clearer with each 
"pass". Exporting in "progressive" mode has little 
impact on file size/quality, but is supported by 
enough browsers to make it a useful addition to 
assist your visitors. 

Browsers don’t seem to be able to display pure 
white from a JPEG file, instead using a very slight 
pink shade. For this reason the JPEG format should 
be avoided if the content of your picture includes 
white edges which are required to blend in with a 
white browser background, for example. 

GIF 

The GIF format, developed by CompuServe for use 
by online services, is particularly well-suited to 
small image files of all types. Its LZW compression 
algorithm is particularly good at reducing the size 
of files with long runs of similar colours. GIF pro¬ 
vides both limitations and improvements over JPEG 


y^iiALLer 

Picture 



Image saved as a gif 

» note the way gifs 
display blends - giving a 
‘banding’ look. Choose 
gif for saving images 
that contain simple 
colours, or are small in 
size such as logos and 
navigational icons. 

The same image 
saved as a jpg 

» for photographs jpgs 
should be the file format 
of choice when using pho¬ 
tographs. Note the much 
smoother results that the 
jpg format treats blends. 


- first let's look at the limitations. j 

GIF files support a maximum palette of 256 col¬ 
ours per image, rather than the unlimited palette of 
a JPEG. The palette for a GIF is usually generated 
by the image processing application based on the 
colours used in the image, or from one of several 
fixed palettes - for example, the Windows or Mac¬ 
intosh system palettes, or the 216-colour Web-safe 
palette. For best results when exporting GIF im¬ 
ages, use some form of adaptive palette generation 
(where the palette is generated or "adapted" from 
colours contained in the image), and where possi¬ 
ble use colours from the standard 216-colour Web- 
safe palette for any large areas of colour in your 
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[ uhat does a web-safe palette mean? ] 


Computers with displays limited to 256 
colours must mix pixels of two or more 
colours (called dithering) to display any 
colour not included in the standard 256- 
colour palette.This palette typically con¬ 
sists of 40 colours reserved for drawing 
system items - buttons, scrollbars, icons, 
etc.-and a so-called “Web-safe” palette of 
216 colours for rendering Web pages. 

This 216-colour palette is derived from all 

■■■■■■■■■■ 


the possible RGB combinations of the fol¬ 
lowing hexadecimal values (decimal 
equivalents are given in brackets): #00 (0); 
#33 (51); #66 (102); #99 (153); #CC (204); 
#FF (255). Hex codes for RGB colours take 
the form #RRGGBB. So, the hex code for 
pure red (#FFoooo) is Web-safe, as are 
those for white (#FFFFFF), black 
(#000000),tan (ttCCggoo), pastel blue 
(ttggCCFF), and so on... 


GIF file - this will eliminate pixelation or "dither¬ 
ing" on 8-bit (256-colour) computer displays (see 
sidebar "What does Web-safe mean?"). 

For exporting GIFs, begin with a palette of 128 or 
256 colours, and then reduce it in increments (64,32, 
16, etc). Watch the quality of the image as the 
number of colours is reduced, using an on-screen 
preview (if available). Some images require a larger 
palette to remain faithful to their original data, while 
others will quite happily reduce down to 16 or 32 col¬ 
ours while still retaining their colourings and smooth 


edges. If an image begins to lose smoothness around 
the edges, or begins to look banded where before it 
was more smoothly gradated, you have reduced the 
palette too far. Remember, though, that reducing the 
number of colours in the palette of a GIF image will 
help in the compression of that image - as always, 
preparing images for the Web is all about trading off 
quality against file size. 

There are benefits with the GIF format - espe¬ 
cially transparency. Because GIF uses a fixed pal¬ 
ette, it's possible to define one or more of the col- 


just 
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ours in a GIF as transparent. When the GIF is dis¬ 
played, the browser allows the background colour 
or image to show through these pixels, rather than 
obscuring it. It also supports animation. By placing 
several frames inside a single GIF file and setting 
the timeout between each, it is possible to show 
movement using this format. Both Fireworks and 
ImageReady include built-in support for this fea¬ 
ture, allowing multiple frames to be created, pre¬ 
viewed and compiled into an animation. Shareware 
applications such as GifBuilder (for Mac, from 
www.macdownload.com) or Animagic GIF (for 
Windows, from www.shareware.com) will com¬ 
pile existing still frames into animated GIFs as well. 

File size 

We’ve talked about the importance of file size 
when exporting images, but how big is too big? As 


a rule of thumb, a 28K modem will transfer 
around 3 to 3.5Kb of data per second, so a 10Kb 
file will take 3 seconds to download, a 20Kb file 6 
seconds, a 50Kb file 15 seconds, and so on. Indi¬ 
vidual image sizes can vary a lot depending on the 
nature of the page they’re being used on, but be 
careful making someone wait longer than 15 to 20 
seconds for a complete page (including graphics) 
to load. Remember also, that although 28K and 
56K modems are the norm, there are still many 
users with 14K modems, for which the above esti¬ 
mates must be doubled. 

The acid test once you’ve finished and 
uploaded your site is to jump on a friend's 14K 
modem and try exploring it just as one of your 
visitors would. Chances are, if you even think 
about how long it’s taking, your visitor would 
have been long gone several pages ago. • 
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GET the RIGHT »■ 
CONNECTION!/ ffifil 


with One.Net, One.Tel's Internet Co. 


One.Net brings you the right connection - UNLIMITED 
internet hours for an incredible $24.95 a month. That's 
$24.95 a month for unlimited hours with no service 
set-up costs! So get connected with One.Net, 
One.Tel's Internet Company for all the surfing, on-line 
chat and games you can handle! 


CALL ONE.NET NOW! 1300 550 257 Qrje TSfet^) 

or visit www.one.net.au o„eWmte™So L y 

*Does not include all charges made from modem. Service subject to availability. You may reconnect if after a 4 continuous hour session you are logged off. One.Net’s 
credit policy applies. For full terms and conditions, visit our website www.one.net.au. tMaximum 300Mb download and 25 1 per Mb download charge applies. N38i 
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New to me nct>> 

GYTe MY BANDWIDTH 

One of the most commonly used, yet seldom defined, 
terms to pass the lips of Internet guru's is bandwidth. 


ON E OF TH E BIGG EST Internet problems we have 
in Australia is the lack of 'bandwidth' to our homes. 

Think of the Internet as a network of 'pipes', just 
like your water supply. The water leaves the dam in 
a metre-wide tunnel. As it gets closer and closer to 
your home, the pipes get narrower as they branch 
off to feed towns, neighbourhoods and single build¬ 
ings along the way. Now, think of the width of that 
pipe as 'bandwidth' - a measure of how much wa¬ 
ter (or data, for the Internet) - can be pumped 
through it. The wider the pipe, the more water it 
can carry and the faster it can fill your bathtub. 

Now, the more data your Internet connection - 
your 'pipe' to the outside world - can carry the faster 
it can provide all the info needed to fill your screen. 

Internet pipes are measured in kilobytes per sec¬ 
ond (Kbps) at the home end, while the pipe that 
carries your latest download from a Web site 
across the Pacific is measured in gigabytes per sec¬ 
ond (Gbps -1 gigabyte equals i million kilobytes; in 
between are megabytes which are 1 thousand kilo¬ 
bytes, or iooo bytes). 

Most of us are using modems that give us a band¬ 
width of 33.6 or 56 Kbps into our computer, but 
even with a 56K modem, the best speed you are 


likely to see is around 40K - that's at off-peak 
times. During peak periods you'll have to be happy 
with much slower speeds. Just like a water pipe, the 
more taps that are turned on to draw from the 
Internet pipe, the less flow you are going to get. 

But, to get full motion, real time video with 
sound on our computer screens, we need more like 
400 Kbps and for a 'rich Internet experience’ - as 
the marketers describe it - speeds of at least 1500 
Kbps (1.5 Mbps) are necessary. 

Let’s look at some comparisons between 
download times using different technologies to put 
all those numbers into perspective. 

An ISP’s home page is typically about 150 Kbytes 
in size. Underlying pages are probably smaller- 
down to about 60K - broadband systems will gen¬ 
erally charge by ’download’ volumes (traffic to your 
PC), not time connected, and these pages are what 
you are paying for. Now, with a 28.8K modem, a 
150K page will take about 42 seconds to download; 
with a 56K modems, it will take 21 sec; a 400K satel¬ 
lite connection, 3 sec; and a cable connection at 3.9 
Mbit/sec - because of the technology used, the 
speeds aren’t directly comparable, but the 
download times certainly are - about 0.42 seconds: 
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that's less than half a second, an eyeblink! 

When cable Internet providers describe their 
broadband Internet service as being able to offer 
speeds of ioo times that of a standard dial-up con¬ 
nection, they are comparing times like those given 
above: 42 sec vs. 0.42 sec. 

About the time you read this, broadband 
Internet services will be coming (see our feature 
article on high speed promises on page 52). Now, 
broadband’ is one of those terms that means 
slightly different things, depending on who's using 
it, but generally it means the simultaneous trans¬ 
mission of voice, data and video. A true broadband 
service is defined as 1.544 Mbps or faster, but the 
term is used loosely when talking about Internet 
services to mean anything faster than the service 
you can get over a standard telephone line using a 
conventional modem. With current technology 
that's limited to about 56K. 

To get a bandwidth greater than 56K into our 
homes, there are a number of different technolo¬ 
gies, which can be used. The one that gives by far 
the fastest speeds - measured in gigabytes - is fi¬ 
bre optic cable. But, for the next few years this will 
be limited to businesses in the central business dis¬ 
tricts and other areas with a high concentration of 
data hungry businesses. The reason for this is that 
fibre optic is expensive to roll out and the 'cus¬ 
tomer premise equipment’ - the black boxes that 
interface between the local area network and the 
fibre cable — are too expensive for home use. 

However, if you have cable for cable TV down 
your street, you can get most of the benefit of fibre 
optic speeds through the cable by attaching a cable 
modem to the box that sits on top of your TV and 
running a cable to your PC. Not only does this give a 
true broadband service with speeds up to 3.9 Mbps, 
but your Internet service will always be ’on’. • 


once you work out where you want to go on 
the Web you'll need to enter the site address into 
your browser. In Netscape and Internet Explorer 
there’s a white panel near the top of the browser 
window with "Location" or "Co to" written next 
to it. Type the address of the site you want to 
visit there and hit the "enter” key. We’ve com¬ 
piled a list of a few of the most essential Web 
sites. We hope you enjoy them. 

Sydney Morning Herald www.smh.com.au 

The latest news from around Australia. 

Discovery Channel www.discovery.com 

This site combines history and nature lessons 
with expedition updates from around the world. 

You don’t know Jack www.bezerk.com 

An addictive online game show and one of the 
most entertaining waste-of-time places online. 

CNN News www.cnn.com 

For international news and commentary 
this is the place to be. 

ESPNet espnet.sportszone.com 

The sporting Mecca of the Internet. 

Looksmart www.looksmart.com.au 

Fabulous searchable directory of Web sites fo¬ 
cusing on the Australian market. Also check 

www.looksmart. com/live/ if you can’t find 
what you’re looking for 

Internet Movie Database www.imdb.com 

Online references for the silver screen. 

Webioo www.webioo.com 

Still looking for places to go? Check out the top 
100 sites on the Web. 

NetGuideWebwww.netguide.com.au 

Visit us online to send a letter to the editor 
check out daily news, find a live event or just 
browse our back issues. 






myf<3VOU ntCthings 

by James Baker 


DIRECTORIES, WORDS, LINKS, IMAGES, colours, 
tables and frames - these are a few of my favourite 
things. Or they should be for the budding Web de¬ 
signer, as these are the basic tools that allow those 
creating pages to add more to their sites than just 
screens of text. 

But these tools alone are just tools. To make a 
site look interesting also takes a little imagination, 
some planning, and a fair amount of trial and error. 
Don’t be afraid to experiment with your site and 
your pages. If at first you don’t succeed, deny ever 
having attempted to, and start again. There's noth¬ 
ing like the delete key to fix a messy Web page. 

Tricks and tips 

The single-pixel transparent GIF trick has been 
written about by everyone discussing Web design, 
so I'm not about to buck conventional wisdom, 
largely because it's a trick that works. One of the 
most important features of laying out a page is the 
room between the objects, whether they are words, 
pictures or both. Designers call this room the white 
space between elements. 

However, Web browsers (up to version 4, any¬ 
way) haven't been designed to handle white space. 
You can't simply add extra spaces between words 
as you would in a word processor, because recur¬ 
rent spaces are treated as a single space in HTML. 
Push the space bar as many times as you like - 
even hit the return key a few times - and you'll still 
only get one space between words. 

Similarly, you can’t place a picture on a Web page 
exactly where you want it like you can in a page lay¬ 
out program such as PageMaker or QuarkXPress - 


images in HTML default to the top left corner of the 
Web browser window unless something else is in 
their way. As we saw in a previous column, tables are 
required to constrain pictures where we want them 
to be and to force text into columns. 

You can, however, use a transparent, or invisible 
images to create the same effect. Transparent im¬ 
ages load like normal images, but don’t show on 
the page - whatever colour is behind them shows 
through instead. However, they still exist on the 
page and hence can be used as elements in design¬ 
ing the layout of the page. Using the scaling feature 
of browsers you can scale a single-pixel image to 
fill any space. Because the original is only about 40 
bytes large, it is minute to download. 

Placing such an image on your page will allow 
you to duplicate some of the effects gained by ta¬ 
bles, but with much more flexibility. For example, 
say you want to indent the first line of a paragraph. 
All you need do is place a transparent single pixel 
gif at the beginning of the sentence and give it the 
dimensions you require. 

This will give you a centred column of text with 

<center> 

<table border=o width=so%> 

<tr> 

<td> 

<pximg src="pixel.gif' width=20 height=i> 
Directories, words, links, images, colours, tables 
and frames - these aTe a few of my favourite 
things, ot they should be ....</p> 

</td> 

</tr> 

</table> 
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an indent of 20 pixels without having to use extra 
tables or other effects. This trick will also help you 
position pictures on screen with far more precision 
than is possible without using complicated frames. 

Original page design was based around the idea 
j of a document structure, that is, the logical parts of 
a page of written text, such as headings, terms and 
definitions and emphasis. This doesn't leave a lot of 
scope for design, but the tools provided there can 
be manipulated to the same effect. 

On the NetGuide site (www.netguide.com.au), 
we use both tables and invisible images to space 
text away from pictures and give a more attractive 
look to the site. The front page of the site, for ex¬ 
ample, uses tables to create columns for the navi¬ 
gation index, daily news introductions, live events 
I list and latest issue details. 

I Dictionary dabbling 

i Further indenting and text control can be done 
j with the <dl> tag. DL stands for dictionary listing, 

1 but must be used with one or other of <dt> (for dic¬ 
tionary term) and <dd> (for dictionary definition). 

; Version 4 and up browser, with their support 


<dl> 

<dt>This is a dictionary term 
<dd>And this is it’s definition. Notice how the 
line spacing and indenting have changed from 
the paragraphs above without having to use 
tables or transparent images. 

</dl> 

for dynamic HTML and cascading style sheets 
(both of which we'll look at in a later issue) do al¬ 
low more flexibility in laying out and positioning 
elements on a Web page. However, the lack of a 
fully implemented standard (Microsoft and 
Netscape have their own special features in each) 
means that for safety's safe and readability by 
those with less than the latest browser, these 
tricks will stay in use for a while yet. 

So experiment with them and get an idea of what 
you can do. You may be surprised at how well these 
basic tools can work. There is always a complicated 
way of doing things, such as using Java, Shockwave 
or other added extras, but in most cases the sim¬ 
plest solution is the best. • 
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How safe is your site? 

Most e-commerce sites fail to provide even the most 
basic consumer information, warn the results from 
September's International Internet Sweep Day. 

The majority of sites effectively failed a test, devised 
on criteria such as privacy, security and product in¬ 
formation, with an average score of 48%.The acting 
chairman of the Australian Competition and Con¬ 
sumer Commission (www.accc.gov.au), Allan Asher, 
stresses the importance of the need for better busi¬ 
ness practice on the Net. 

"If consumers are to have confidence when shop¬ 
ping online they must have cleaT and accurate infor¬ 
mation about the business they are dealing with and 
howthetTadeT will deal with their personal informa¬ 
tion,” he says. 

A third now tune in 

' One-thiTd of US Net users now tune into radio on the 
Net — that’s about 30 million people, according to a 
report on streaming media by Vision Consult 

(www.visionconsult.com/summary.html). The re¬ 
port says there are at least 45 million worldwide who 

* NET CO 


tune into audio or watch video andhalf of Americans 
who do will have higheT speed access within two 
years either at home or in the office. It estimates there 
are 3,000 radio stations on the Net, 58 American TV 
stations involved in Web-casting live and moTe than 
four million people with digital music players — 
that's a 400% increase in the last year. Web-casting 
can serve big audiences at a lower cost than for tra¬ 
ditional broadcasters who have high fixed costs so 
the barriers to market entry are low. 

Net goes mainstream 

In five American cities, at least half the adult popula¬ 
tion now have access to the Net according to 
Scarborough Research (www.scarborough.com/scarb 
ny/pressjntemet.htm). 

The company's president, Bob Cohen, says this is a"sig- 
nificant milestone for the Internet as it continues to 
mature into a mainstream medium". Washington DC. 
ranks number one with 59.9% of the adult population 
online, followed by San Francisco (56.1%); Austin, Tex. 
(55.5%); Seattle (53.3%) and Salt Lake City (50.0%). The I 
figure for Los Angeles was 48.7% and for New York 43.7%. 


L 


* Very weird > > www.absurd.com 

* Public Homepage of the Globe » www.theglobe.com 

'• Global Whale Sanctuary » save the whales www.greenpeace.org.au/globalwhalesanctuary/ 

• Age of Empires II » conquer the world www.miaosoft.com/games/age2/ 

• Google Scout » a great search engine feature www.google.com 

* Genochild » create a "healthy” child online www.genochoice.com 

• Internet 2 Project » making a good thing better www.intemet2.edu 

* • Martha Stewart Living » great magazine, great site www.marthastewart.com 

• TzleGarden » propagate on the otheT side of the world telegarden.aec.at 
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NEWSwrtch 

Millennium doomsayers are being evicted from Israel, woolly mammoths 
dug from the ice and big brother is watching every move you make. 


(»the end is nigh 


Crackdown on 
Millennium Doomsayers 

| Israeli police are taking a dim view of doomsday cults 
flocking to Jerusalem’s Mount of Olives for New Years 
Eve. A CNN report (www.cnn.com/WORLD/meast/ 
9910/25/israel.cult/) says some groups believe the Year 
2000 represents the apocalypse and Jesus' return. 

According to an article from ABC News (abc news. 

> go.com/sections/world/Daily News/israelcult_ 
010399.html) Israeli officials have been deporting 

doomsday cult mem¬ 
bers since early thisyear. 
Members of the Con¬ 
cerned Christians sect 
believe the wodd will 
endortransform itself at 
the turn of the century. 

Group leader Monte Kim Miller (www.religious 
tolerance.org/dc_conc.htm) has taught followers that 
he will die in December this year and be resurrected 
three days later. The apocalypse will follow and only 
I "true” Christians will be saved. 

Skeptic News (www.skeptic.com/990111.html) 

> does a good job of explaining the connection be- 
I tween the millennium and the apocalypse predic¬ 
tions. St.John the divine recounts a vision in the Book 
of Revelation, where he "saw an angel coming down 
from heaven, holding in his hand the key of the bot- 

! tomless pit,” where he threw Satan "and bound him 

i forathousandyears." 

| Jerusalem isn’t the only place when religious 
groups are preparing for the new millennium. Stan 
and Holly Devo of Victoria, aren’t too confident about 
survival by supermarket into the next century. At 
theiT Web site at www.millennium-aTk.net they pro- 
I pose measures prepare for the end of the world. 


Old hairy 
thing found 

The carcus of a 
woolly mammoth, 
believed to have 
been frozen in ice 
for over 23,000 
yeaTs.has been removed from its original grave and 
flown 150 miles by helicopter to a cave in Kh atanga, 
Siberia. The Discovery Channel (www.discovery. 
com/exp/mammoth/mammoth, html) is docu¬ 
menting the discovery and the scientific investiga¬ 
tion into the mammoth online. Questions about 
whether mammoths can be cloned are being con¬ 
sidered. On the site you can watch a quicktime 
movie of the helicopter ride and learn more about 
this particular animal. Another investigation in 
woolley mammoths is being documented online at 
www.mammothsite.com. 

TEMPEST tapping 
into what you do 

Forget concerns of privacy lapses over the Internet. 
According to documents released online the elec¬ 
tromagnetic signals emitted by your computer can 
be captured and used to reproduce every keystroke 
and image that appears on your screen. This form 
of "snooping" has been know about for over a dec¬ 
ade and is often referred to as TEMPEST 
(www.eskimo.com/-joelm/tempest.html) Docu¬ 
ments obtained under the freedom of information 
act from the US Federal Security Agency have been 
published online recently (cTyptome.org/nt1-92-6- 
12.htm), revealing investigations into the.use of 
these methods. • 
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Looking for 
a big night out 
and a chemist 
shop tomorrow? 



Whether it’s the latest band, festival or film, CitySearch is your 
definitive online guide to finding the best of what’s on in your city. 

www.citysearch.com.au 
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ScamWatch 

www.scamwatch.com 
Is there really one born every minute? Appar¬ 
ently, and with the explosive growth of the 
Internet in recent years there seems to be no 
shortage of people who remain supremely 
"scamable''. ScamWatch calls itself the United 
Nations of the Internet, dedicated to protect¬ 
ing the citizens of the online communityffom 
scams andfraud.The latest "scam alerts”, ways 
to avoid common scams, and "Web Police" ar¬ 
eas of the site stand as ample proof that fools 
andtheirmoney are soon parted. ScamWatch 
also offers the pessimistic and disturbing ad¬ 
vice that we should not assume anything 
online is legitimate. 


Choice 

www.choice.com.au 

The Web site of the Australian Consumers Associa¬ 
tion, this venue contains practical advice on where 
you stand and what you can do if you fall victim to a 
scam—online or offline. Choice is a non-government 
organisation which 
on occasions targets 
governments and es¬ 
tablishment bodies 
themselves as the 
perpetrators of 
scams. With a direct 
email facility to let 
the good folk at 
Choice know about your scam experience and the 
chance to chat with others whohave been stung,this 
site is a valuable forum for those who have been de¬ 
frauded. It leaves little excuse if you've somehow in¬ 
advertently joined the growing "community of the 
conned.” 

Internet 
Scambusters 

www.scambusters.com 
Who ya gunna call? This is the 
original, and still the best, of those 
altruistic sites th at exist to keep you out of Web-based 
strife. Scambusters has declared war on spam and it 
also holds a watching brief on credit card fraud. Don't 
miss the urban legends section which, before you ask, 
includes the now world famous yarns about kidney 
theft and Nike replacing your old joggers for a free 
new pair. For more urban legends check out 
urbanlegends.miningco.com, www.gridepsilon 
.com/myth/ and www.urbanmyths.com. 























Cagey Consumer 

www.geocities.com/WallStreet/ 

5395/consumer.html 

Claiming that it is "angering more scammers every 
day” this award-winning site is the work of a com¬ 
munity minded Netizen with a particular dislike for 
multi-level marketing (think of Amway). It is a veri¬ 
table mine of information about scams centred on 
the media, banks, government, phone companies, 
credit cards, advertising, auctions, vending ma¬ 
chines, chain letters, get rich quick schemes, the 
Internet, insurance,financial services, travel, and on 
and on it goes. Visiting this site leaves you with the 
distasteful feeling that us mug consumers are be¬ 
ing got at from every direction. It's depressing 1 



NSW Department 
of Fair Trading 

www.fairtrading.nsw.gov.au 
This is one of the many Austral¬ 
ian government sites designed 
to provide consumer rights 
advice and protection re¬ 
garding matters that arise ii 
the real world—like prod¬ 
uct safety, building and * 
renting, exchanging goods, * 
licensing, and business i 
practice. At the same time, it 
is a vast resource of information 


about the obligations faced by business owners who 
provide products and services to the community. If 
you live in NSW and you've been scammed, make 
this one ofyourfirst stops. If you’re a scammer, these 
are the people likely to catch you out. All Australian 
States have their equivalent. 


Nigeria — the 419 
Coalition Website 

home.rica.net/aiphae/419coal/ 

Some scams are so successful they have a Web site 
dedicated solely to them.The Nigerian 419 scam is 
one such con. Probably the longest-Tunning scam 
of all, this fax and mail-based rouse has been run 
from Nigeria foT the past 13 years. The creators of 
this Web site claim that to date, the Nigerian 419 
scam has netted more than US$5 billion from un¬ 
suspecting individuals and businesses around the 
world.This scam is, according to published reports, 
the third largest industry in Nigeria, and one that 
has even enjoyed support from successive Nigerian 
governments. See the site to find out if they've 
scammed you,yet. 


Congames.com 

www.congames.com 

With abook review section which includes titles such 
as The Hustlers Handbook, Scoundrels and Scallywags 
and Beat ’em Cheat'em, Leave 'em Bleedin, how could 
any serious student of scamming resist? You'll also 
n explanation of some of the moTe popular 
scams in use today, reviews of famous con artist films 
and books, and a great collection of news stories from 
around the world about people mas¬ 
querading as insurance agents and 
1 otherswhohavefakedtheirown 
) death — twice! This site is the 
work of a man called Travis 
Dacolias, who seems to know 
o much about scamming 
ie begins to wonder about his 
bona tides. He is, of course, 
based in Las Vegas. 
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Kick! 

k1cksports.com 

Promoting itself as the "complete online re¬ 
source for runners", this site gives you the feel¬ 
ing it probably is. You can subscribe to thefree 
email newsletter Relay, which promises to 
deliver a digest of each week's best articles 
about running .There's miles of advice foT new 
runners on subjects including diet, recipes, 
injury avoidance and treatment,recovery tips, 
and training ideas. Everything is designed to 
help you get more from your running what¬ 
ever your level of ability or obsession. You can 
also "shop @ kick”for all manner of books, vid¬ 
eos, shoes, apparel and accessories. And there's 
a list of links to 533 other Web sites related to 
running. • 


Cool Running Australia 

www.coolrunning.com.au 
Claiming to be "the original and best Aussie site for 
runners by runners" Cool Running was, ironically, 
hatched in a pub at The Rocks in Sydney in 1997. De¬ 
veloped and maintained by running enthusiasts 
from around Australia it was a semi-finalist in the 
recent Aus¬ 
tralian Internet 
Awards. With 
links to sisteT 
sites in the US 
and New Zea¬ 
land, race re¬ 
sults, a calendar 
of upcoming events, interesting articles about 
running from the past couple of years, discussion 
threads, and a daily email of press articles relating 
to running, there’s enough here to keep you sitting 
for hours. 

The Runner 

www.adidas.co.uk/running/ 

If you can look past this site being somewhat of a soft 
sell for the sporting goods manufacturing giant, 
adidas, there's plenty of gems forthe runner, arranged 
in three majOT sections. The Alone section provides 
facts and figures about diet, lifestyle, training, and 
physiotherapy tips. The Together section is designed 
to give clubs the 
opportunity to 
create their own 
site within The 
Runner, and the 
final aTea, Relay, 
provides the latest 
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news on adidas sponsored athletes and reports on 
major athletic events. The site is only a couple of 
months old and of course, there's ample opportunity 
to OTdeT adidas products. 


The RunneTS Shop 

www.pcug.org.au/~runshop/ 

This is the online world of the Canberra business of 
the same name, which has developed a wide repu¬ 
tation as one of the best specialist running stores in 
Australia. Plenty of the usual advice about how to 
get more from your 
running, with the added 



feature of full 
commerce facilities to 
make easy and informed 
purchases of running shoes from your keyboard. This 
site is a fine basic example of commerce embedded 
in content centred community. 


Running Online 

www.runningonline.com 
Although a fairly basic and graphically unattractive 
site, Running Online must rate a mention because 
of its extensive list of links to running-related Web 
sites of all varieties. In fact, it’s no more than a col¬ 
lection of links to sites which include commentary 
from experts, guides to running in certain countries, 
running clubs around the world, media, individual 
sites dedicated to running, training advice, online 
stores, and even sites about software used to meas¬ 
ure running performance. 


Log-a-jog 

www.logajog .com 

Written out of a real passion for running, jogging 



and general 
overall physical 
fitness by a 
group of geeks 
who normally 
create bus¬ 
iness software, 

Log-a-Jog is an advanced runner’s diary system that 
lets you log youT run and then analyse your 
progress later. It tracks just about everything you 
could imagine being associated with a run, like 
distance versus time, the numbeT of calories 
burned, weight before and afteT, the course you ran, 
temperature, and pulse rate. You can also partake 
in a free trial of the software from this site. 

Running Tips 

www.runningtips.com 

I Pretty much living up to its name but not beyond, 

| this site doesn't profess to be an exhaustive Te- 
j source of information like some of the others on 
this list. Rather, it’s a pithy collection of tips and 
| ideas that may not normally crass the runner’s 
mind or path. The detailed training schedules and 
i secrets of some of the biggest names in running 
makes interesting 
reading, as do the 
sections on "getting 
thin" and "running the 
fat off". There’s also 
quick takes on books, 
movies and vitamin 
supplements aimed at 
beginners who don't 
want to stay that way 
for long. 























Blair Witch Project 

www.bla1rwitch.com 
When it comes to spine tingling Internet op¬ 
tions the Blair Witch Project at is top of the pyre. 
While the low budget, yet hugely hyped, film is 
not due to play Australian cinemas until Decem¬ 
ber, this horror movie has already garnered an 
incredible amount of media attention. The 
online hype in the lead up to its release had 
many Web users believing in the story. Rumour 
has it US movie makers are seeing the Internet 
in a new light for promoting movies. Fan sites 
are springing up all over the Web including the 
Fanatics Guide at tbwp.freeservers.com, Anti- 
BlairWitchwww.webring.org/cgi-biTiwebring? 
ring=phunkguru;list andthe unauthorised site 
at www2.pct.edu/h0mepage/student/ 
TORJES29/blair/blair.html. Many of these sites 
have more information than the official. If you 
dare, work your way 
around the Blair 
Witch Web Ring, 
starting at tbwp. 
freeservers.com/ 
webring.html. 



Shadowlands 

theshadowlands.net 

This site is one of the mainstays of paranormal phe¬ 
nomena on the Net. Since 1995, the site has collated 
over 1100 reported sitings of ghosts, monsters, 
bigfoot (or is that bigfeet), U FOs and the darkside. In 



May a bigfoot was sighted during a fishing trip.The 
witness said it was over 7 feet tall, covered with black 
shaggy hair and had a coal blackface and a piercing 
stare. The report says the witness didn’t let that stop 
him going back to his fishing spot. "He takes a gun 
and partner with him now." 



Ghost Sites 

www.disobey.com/ 
ghostsites/ 

Talking about ghosts, 
le of the most horrify¬ 
ing discoveries for any 
Internet surfer is a ghost site — a homepage that 
has remained untouched for years. The guys at 
Ghostsites have a fascination for the examples of 
decay, failure, entropy and ennui in cyberspace. Al¬ 
though on holidays at the moment — promoting 
some unexpectedly successful book—they will re¬ 
turn soon to keep surfers updated with those amus¬ 
ingly haunting sites on the Web.Tune in here to catch 
the losers of cyberspace. 
















Cavern 
of Blood 

www.ioc.net/ 

~kevcom/Main/ 

Cavems.html 
Fascinated by all things 
macabre? Then drop 
into the Cavern of Blood. Here you will find 
I animations and graphics to make your computer a 
i nasty piece of cobwebbed bleeding hardware, Check 

out the Bloody Link of the month, play the Cavern of 
Blood game which will lead you inexorably to the 
Cavem of Jewels, sign the dead guest book, chuckle 
darkly over Halloween humour and reveal your fu¬ 
ture with the Magic 8-ball of horror. Darkly amus- 
I ing fun. 

The Cabinet of Dr Casey 

ww.drcasey.com 

Welcome to horror central — from high art to B 
grade splatter. Well designed and with excellent links 
it covers horroT in almost every form. Radio, 
j television, movies, games, art and literary horror all 
have their own pages with links to take the casual 
; surfer on an ever expanding tour of darkness. The 
link to HorroT News, another little project run by Dr 
! Casey, will give horror fans all the latest gossip from 
horror productions world wide. 

Crime Archives — serial killers 

I www.mayhem.net/Crime/serial.html 

It doesn’t get more horrifying that the Crime 
j Archives serial killer section. Here you will find a list, 
in order of body count, of the worlds most well 
| known serial killers. Top of the pops is Columbian 
| Pedro Alonzo Lopez who is said to have taken the 


life of more than 300 victims. He was only discovered 
when some bodies were uncovered in a flash flood 
in 1980. Later he would lead police to more than 50 
graves. His is only one of a collection of terrifying 
stories.This site is proof that reality can be far more 
terrifying than fiction. 

Addams Family 

www.addamsfamily.com 
More ha ha than horror the Addams Family have to 
be mentioned in any collection of spooky sites. Every¬ 
thing you ever wanted to know about the famous 
Addamses can be found at this site. Clips, Teal audio 
and photos from the television series, cartoons and 
movies abound, as well as nicely researched back¬ 
ground information on anyone who has ever played 
an Addams. A short visit here and you will be able to 
create your own Addams theme and learn the lyrics 
to the theme song. It's as simple as click click — or 
double click as we say in Net parlance. 
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Mobile Dynamics 

www.mobiledynamics.com / 
Democars.html 

Here’s some real space age stuff for the new 
millennium. A trio of Ford Econoline vans were 
outfitted to look like something out of Star 
Trek-The Next Generation (the inside of a Borg 
warship in specific). "We lost count of how 
many watts were used. The key elements in¬ 
volved tnck cosmetic techniques just like the 
movies use.The walls were done in aform we 
call "space junk”. Like the Borg warship, parts 
are fused into the wall as if they have melted 
to the wall itself.” 


Brett Bauer’s Extreme Car Audio 

www.mycarstereo.com 
Check out Ed's 1994 red BMW 540. It cost just un¬ 
der $100,000 — and that’s for the stereo (half for 
the equipment, half for the installation). There’s 
even a laser which tells you whether you are get¬ 
ting a direct hit of the sound. The install (as it’s 
called by those who know these things) took 1800 
professional hours. It included ripping the car apart, 
removing the front fenders and welding a set of 
13-inch woofers (bass speakers) in the steel struc¬ 
ture behind each of the kick panels. Ed says the bass 
is so kicking yourfeet feel as though you are inside 
the speakers. 

Pro car audio 

www.procaraudio.com 
If you’re sick of that low- 
tech AM car radio you got 
landed with when you 
bought the car, here’s a guide to the loud world of I 
caT audio. It demystifies the technical jargon — I 
explaining in simple language terms like active di- | 

viding network, bi-amplification and low level I 
crossoverfrequencies.lt 
also warns you of the 
danger zone — prob¬ 
lems that can destroy 
your speaker such as 
low supply voltage and 
improper crossovers. 

Wayne’s World 

www.termpro.com 

In this part of the world they're called sound offs 
but in Wayne’s part of the world it’s the sport of a 
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dB drag race. In 
other words, if 
you think your car 
audio is "da 
bomb”, you can 
enter it in a con¬ 
test and see how 
it compares to 
others. There are 
over 600 events 
in the US each year culminating in a "death 
match.” Check out Wayne's show car called theTer- 
minator - it has three 24 inch subs, eight 12 inch 
mid-bass drivers, and over 4000 watts of power. 
More on the sound offs at the International auto 
sound challenge association site at 
www.iasca.com. 

Mobile Audio 

mobileaudio.com 

Whether you're looking 
for information on what 
kind of speakers to buy or 
if you want to find out if 
your favorite manufac¬ 
turer has a Web page, this site is the champ of car 
audio links. Some of the big brands include Rockford 
(www.rockfordcorp.com), MTX (www.mtx 
audio.com), JBL (www.jbl.com), Kenwood (www 
.kenwoodusa.com), Phoenix Gold (www.phoenix 
goldcoTp.com), Polk (www.polk audio.com) and 
Pioneer (www.pioneeTelectronics .com/caT/). 

Custom Car Stereo 

users.erols.com/achassei/ 

Once you have shopped around and got youT hot 


sounds.it sounds fun to do the install yourself and 
get it just the way you want. It can turn into a night¬ 
mare for an amateur. This site does provide step- 
by-step tutorials, tips, diagrams and general instal 
lation and troubleshooting information, 
eludes important stuff some people forget about- 
the need to add damping materials such as sprays, 
something called Dynamat ot foams get rid of road 
noise and rattles. 

Defpom 

www.defpom.com 

Kiwi dude Scott aka Defpom, who is doing well in the 
local sound offs. If installing a system sounds too hard 
to contemplate, there are some pros about locally.This 
Australian company, www.clarion.com.au, prom¬ 
ises to make your car system sound as good as the 
one at home as does the Carlton Audio Visual 
(www.caritonaudiovisual.com.au) Other Austral¬ 
ian sites include Rio (www.rio.com.au) andWestside 
Car Audio (westsidecaTaudio.com.au), 
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SEGAWORLD Sydney 

www.segaworld.com.au 
Take a virtual tour around Australia's largest 
indoor theme park. At the site you’ll discover if 
you have what it takes to survive an encounter 
with bloodcurdling visions of poltergeists and 
ghouls, or see if you can become the next Indy 
500 champion. PeThaps even take an under¬ 
water ride in the belly of a shark. The site al¬ 
lows you to explore an interactive map of the 
park and gives descriptions of each of the 
games. Planning a function or birthday party? 
Sega world provides . 
corporate and , 


guaranteed to 
be different. 



Dreamworld 

www.dreamworld.com.au 
Adrenaline junkies can inspect the attractions that 
will lead to the ultimate rush at Queensland's 
Dreamworld Web site. 

The 'Giant Drop’ may be I 

just it, with its free fall I 

from 39 storeys and ac- I 

celeration at the speed I 

of gravity. Viewers are | 

able to watch an on-line I 

movie of the rides in ac- I 

tion and read a bit of information about the rides I 

and what gives them that oomph that makes all on I 
board feel queasy. 

Australia’s Wonderland 

www.wonderland.com.au 

Feel like a break from everyday land? Then get into I 

Sydney Wonderland's Web site. Take a wander I 
through the paTks theme areas such as 'Transylvania' I 

and experience 'the scream machine’, also known as I 

the Demon — thefastest of it’s kind in the Southern I 

Hemisphere. If the gut wrenching action of high- I 

speed roller coasters is not your style, the site offers 
the ability to explore its Wildlife Park, and get close 
and cuddly with its friendly koalas, kangaroos and 
crocodiles (hmmm?!). The site also allows group 
booking foT special functions. To get a real feel for 
the paTk.the site also offers a'Live Cam’to allow Web 
suTfers a view of the parks facilities. If you want to 
get wet, try Wet n Wild at www.wetnwild.com.au. 

Adventure World 

www.adventureworld.net.au 

As the site boasts, Adventure World beats the real 
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world ANY DAY, and so 
does its Web site! 
On ce you enter the site 
through its dazzling 
and impressive 
graphical interface, 
! travel into the game section to test your nerves and 
accuracy in a high-speed shoot-em-up game. The 
i site’s easy navigation allows you to explore all the 



features and attractions the parkhas to offer. Check 
out what is happening that month and in upcoming 
months. The site even has pre-bundled packages foT 
groups visiting the ^ 

park, which can 
also be booked d i 
rectly from the site. 

Six Flags 

www.sixflags.com 

If you are unable to travel overseas to enjoy the 
wonder of being looped upside down multiple 
times, or being strapped into a seat and sent speed¬ 
ing down a pole at a lookm/h, then watch it hap¬ 
pen to someone else! You can play one of the ad¬ 
dictive on-line games in the arcade area, and dress 
up you favourite Looney 
Toons characters in their 
y? Jtm ( J J Halloween costumes in 
s,<n 5 r the Fright Fest section 


i Disney World 

( www.disneyworld.com 
I The wonderful world of Disney is world-famous 
| for its enchanting and delightful array of charac¬ 
ters and excitement, and this site lives up to ex¬ 
pectations! If planning a trip to the theme park, 



this site will help 
organise accom¬ 
modation, travel 
and even has a 
map of the park 
that you can 
download. This 
site provides 
hours of enter¬ 
tainment, from colouring-in images to graphics 
that you can download and turn into wallpaper 
for your computer. With a dazzling and magical 
feel to the site, you will feel like you are really in 
the park. 

Universal Studios 
Orlando, Florida 

www.universalstudiosescape.com 
Ever wonder how they did that? Find out about 
the use of special effects in movies whilst on a low 
key Toller coaster Tide. Explore behind the scenes 
of your favourite movies and discover memorabilia 
and props from the movie—you can even send a 
postcard to friends, and keep a calender of events 
that are happening at the park. Find out some in¬ 
teresting facts about your favourite characters. Did 
you know that Dr. Seuss books are the second most 
read books in the United States. The #1 book — The 
Bible. Want 
even more? 
Check out 
the Roller 
Coaster Da¬ 
tabase at 
roller.coas 
ter.net/ 
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Salonweb 

www.salonweb.com 
Nothing boosts your self-image more than a 
change in hairstyle. So if you've decided to take 
the chop but you just can’t choose between 
Jennifer's bed-head layers or a sleek'Gywneth' 
flip,you'll probably value a few tips from those 
in the know. SalonWeb has hairstyles, hair 
advice and tips on every haiT condition, 
problem and type that ever was. So ifyouhave 
your heart set on a Spicey shag but you're not 
sureifyourface-shape will appreciate it, come 
here and see what the pros would suggest. 
Once your hair is set, there are tips on nail care 
and make-up. 


Should I colour? 

www.visual-makeover.com/color.htm 
It's a hard decision deciding on that radical change 
of colour and how youT family and friends will react. 
If you use the tips and advice here to first sort out 
exactly what you want and how to get it, you may 
save youTself from the horrors of hair hell. Covering 
permanent and semi-permanent colours, bleaching, 
highlighting and skin tones and what suits them, 
this is helpful guidance if you are anticipating a 
coIout challenge. 


Headshavers Information 

www.geodties.com/FashionAvenue/2945/ 

Having a shaved head is a fashion statement foT 
some. For others it's a way of disguising the fact they 
are going bald or grey and cuts costs on hair prod¬ 
ucts. It used to be unusual but the shaved look is 
more common as one person laments on this site 
saying two yeaTS ago he really stood out. "Now, it’s 
still not fully mainstream, but it's common enough 
that it's nothing exceptional any more. I kind of miss 
that. I shave because it’s comfortable and I think it 
looks good on me, not to be unique. But it was nice 
to be unique, while I had the chance." 


Hair 

extensions — 
the safe way 

www.h airboutique. 
com/tips/tipo34.htm 
If you've ever rued the 
horrors of the'growing- 
out-stage' then you'll 
know how it feels to 
want long hair on tap. If 
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you have the money you can have it but if you're even 
considering extensions, check out this article and the 
link to a Sydney salon — www.hairextensions 
.com.au. The article warns of the horror stories and 
howyou could end up bald and ugly and alot poorer 
when it's all over. "If you don't do your homework 
then this may well happen." 



Beauty Shoppe archives 

www.net-link.net/-mwarner/BSA.html 

• For younger readers, this 
page is a crash course in 
k culture; for older ones, 

I 

c 

pie 


a chance to Telive their 
youth. It’s about the 
classichairstyles of the 
20 th century. Scroll 
through the signature 
styles that shaped the 
different decades, com¬ 
plete with instructions on 
how to achieve the look (es¬ 
pecially handy for costume 
parties andtheme balls). Who 
could forget that classic 
1967100k? 


E-Makeover 

www.emakeover.com 

i Want to experiment with colours, styles and 
| makeup. Check yourself in to E-Makeover. Take a 
photo of youTself and upload it to emakeover and 
j the fun begins — if this sounds too hard you can 
! have a great time manipulating their online model. 
| There are around 100 hairstyles to choose from and 
eight different hair colurs, so you'll get a good idea 



of the range of evils you can do. Also have a play at 

www.makemeover.com or www.virtualhaiT.com 



4hair 

www.4hair.com 

As it promises, this is a launch pad to hair, hair and 
even more hair. It's a series of links grouped by cat¬ 
egory, and they've got everything-coveTed, from hair 
products, to removal, to replacement, to salons. Just a 
simple click on 'products' gives you info on leading 
lights such as Vidal Sassoon, Wella, St. Ives and Revlon. 
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Lawn Bowls International 

www.lawnbowls.com.au 
Billed as 'the most comprehensive site of its 
type in the world,’ this site certainly lives up 
to its reputation! Australian-based,but world 
focused, it provides (among many other 
things) news and views by country. Once 
you’ve brought yourself up to speed here,you 
can return home for up-to-date info on world 
clubs, tours, ranking, coaching, tournaments, 
plus umpiring and shopping tips. The detail 
heTe will bowl you over! 


Henselite World of Lawn Bowls 

www.henselite.com.au 
Australia is in love with lawn bowls! In fact, we've 
just toppled world champions Scotland in the fiTst 
ever test match between the 
two nations.This site provides 
a wealth of useful information 
on every aspect of this grace¬ 
ful sport. As 
you may 
know, it’s all too easy to watch this 
game on television and think "Any¬ 
one could do that!" but just you try 
it and see what happens! Unless 
you’re very talented, it is not as easy 
as it looks! 

Bowls Specialists 

www.bowlsspecialists.co.nz/classicii.html 
Like any sport, bowls has specialist equipment — 
including bags, polishers, and shoes, not to mention 
clothes! This New Zealand site offers good deals on 
all of the above, as well as expert advice on which 
bowls are best for each situation. Didyou know that 
the bowls are actually weighted (or biased) on one 
side so that they’ll turn on the green? There are dif¬ 
ferent levels of weighting — and a narrow bias per¬ 
forms better on the faster greens of New Zealand. 

Fred Fern 
Bowls Centre 

www.fredfern.com.au 
Ifyou’d like to get into lawn bowls, 
but you're really not sure how to 
go about it — or even if it’s the 
game for you—then bowl up to 
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r this site. As well as providing 
the novice with tips on eti¬ 
quette, coaching, and the se¬ 
mantics of the game itself it 
also has some fascinating 
history. For instance, find out 
about when it accidentally 
became common practice to weight the bowls on one 
side—and it wasn't yesterday! (Try 1522!) 


CSTT: Sports Management 
InternationalTravel and Tours 

www.sport-travel.com/sports/ 

lawnbowls.html 

And now foT something slightly different. Do you 
belong to a lawn bowls club? Do you travel inter¬ 
nationally in order to attend tournaments? And 
could your 
team benefit 
from 'profes¬ 
sional sports 
manage- 
ment?’ If you 
answered‘yes’ 
to all of the 
above, then 
you should 
pay these 
guys a visit! 

Basically, 
what they do 
is arrange an dm an age your team and tours with 
a view to ensuring that everything goes smoothly, 
and a'rewarding experience is had by all’. Sounds 
good to us. 




BAM’s Bocce Page 

pwi.netcom.com/-bmero/bocce.html 
Well, Pentanque is the French version of bowls, 
and it appears that Bocce is the Italian version of 
Pentanque. Granted, there are marked differences 
between all three games — so I guess it’s fair to 
say that "it's bowls - but not as we know it!” If 
you've never heard of Bocce, you’re not alone, al¬ 
though it certainly has enthusiasts in New Zea¬ 
land. This page —'the most popular Bocce site on 
the Net’—will help to deaT up any confusion. 

A - Z of Lawn Bowls 

www.lawnbowls.com 

Got a question you need a bowling expert to an¬ 
swer? An opinion or article that you’d love to see 
published on the Web? Some bowling geaT that is 
just crying out for a new home? Well, this is the 
place to come. You can also add your name and 
address to the site’s address book so that other keen 
bowlers in your area can touch base with you, and 
post results on the — you guessed it — results 
page. This is the complete resource! 
















The great Citysearch resource that Sydneysiders have 
been revelling in for so many months has finally come 
to Melbourne. Find out what's happening around the 
city with daily updates of great shows and interviews 
with visiting and local artists and celebrities. 

There's an extensive business search facility and it's 
linked in with city maps—helpful for visitors trying to 
find their way around. The Age's Good Food Guide 
makes up part of the site and is a great resource for 
finding a restaurant in the city. 

Check out the recommended events section —if 
you're bored there’s bound to be something here 
that will interest you. Citysearch has taken the ini¬ 
tiative and built a New Year’s Eve gig guide for Mel¬ 
bourne. There’s a link to it from the front page of the 
site and people holding events are encouraged to 
include theiT event. ■ 


SITEofthgMONTH 


Melbourne Citysearch 


melbourne.citysearch.com.au 


HOMEGROWN NEW Australian sites (senddetails tolouise@netguide.au.com) 

Flower Shop (www.flowershop.com.au) Choose a bouquet or just enter the amount you want 
to spend and these guys will do the hard work for you. 

General Pants (www.geneTalpants.com.au) Be cool this summer with great pieces from lead¬ 
ing brands like Mambo, Annette, Billabong, Lee and Mooks. Mix up some music while you're 
shopping. 

Humphrey Bear (www.humphreybear.com) Aussie icon Humphrey Bear has joined the Web 
with an interactive site foT playing, singing and emailing the funny old fellow himself. 

Santiy (www.sanity.com.au) New music store hits the Web and the pavement with plans for a 
200 store Australian-wide network of music and entertainment kiosks. 

Petite Feet (www.petitefeet.com.au) Girls with little toes can find their size online, 5 and under. 

No more kiddies shoe stores for you. 




PROUDLY PRESENTED BY 

www.dingoblue.com.au 
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Yesterday we used to communicate by telephone.Today'It's the web. 

The Kodak DVC325 gives video-on-the^go.sharp'stilfs and power or- the move. 

Get connected. 

Get digital. Check out our new range of digital cameras at www.kodak.com or call 1 -800-674 831 
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Christmas celebrations last over a month in Germany. Raewyn Whyte agrees 
it's the best place in the world to celebrate the season of joy. 


> german Christmas extravaganza 



for the ultimate in Christmas celebrations this De¬ 
cember,head forGermany where this extravagant sea¬ 
son (www.fortunecity.com/Tr1illeniurn/TTiagic/444/ 
xmas/) stretches from Advent in 
late November to 26 December 
when the second Christmas Day is 
celebrated. Decorated evergreen 
trees (www.cvc.oTg/qball/ger 
many.htm) grace public places and 
living rooms alike, and the streets 
are garlanded with lights. 

Christmas Markets (www.salon. 
com/wlust/pm/i998/i2/i7post.html) are found in 
town squares throughout the country, selling toys and 
other presents for the Christmas festival, Christmas 
tree ornaments and decorations. 

The oldest and most famous of these markets is in 
Nuremberg, where the Christkindlesmarkt 
(www.christkindlesmaTkt.de) has been in operation 
for 400 years. 185 booths and stands have goods for 
sale, and there are live performances of music, and 
drama each day. The most magical time is in the 
evening, when the night lights transform the market 
into a twinkling wonderland and warmly dressed peo¬ 
ple gather to drink hot, orange and clove-spiced alco¬ 
holic gliihwein (www.webtender.com/db/drink/ 
1193/) out of souvenir mugs. 

There's plenty to see along Nuremberg’scentraT'Cul- 
tural Mile" which is home to many museums and gal¬ 
leries, including the Kunsthalle (www.kuns 
thalle.nuernberg.de), the Toy Museum (www. 


nuernbeTg.de/ver/him/sp/eindex.htm) (featuring 
Barbie World until March 2000), and the Centre for 
Industrial Culture (www.nuernbeTg.de/ver/him/ 
ci_e.htm), which presents the his¬ 
tory of industrialization through 
live installationsbased on Nurem¬ 
berg’s own history. Virtual tours 
along Nuremberg's Cultural Mile 
and through Nuremberg's histori¬ 
cal Old Town, including the Reich 
Party Rally Area which is closed to 
the public during the winter 
months, are available at Nuremberg Online 
(www.nuembeTg.de/indexe.html). 

The local What’s On Guide (www.plaeTTer.de) 
shows that up to 20 different movies are available 
each day at Cinecitta (www.cinecitta.de). Large scale 
entertainment events are presented at Frankenhalle 
(www.frankenhalle.de), while Ballet Nuremberg's 
"Cinderella opens December ist at the Opera House 

(www.schauspiel.nuernbeTg.de/Ballett/ballett_ 

index.html). Nuremberg is well served by hotels, inns 
and lower-cost pensions and hostels (www.hotel. 
nuemberg.de), making it a good place to start on a 
tour of Germany. 


rww.geTman-christmas.com 
rww.christkindlesmaTkt.de/virtuell/index.html 
rww.lonelyplanet.com/dest/eur/ger.htm 
rww.bugeurope.com/road/railde.html 
rww.lufthansa.de/ 
rww.thecybeTmom.com/attic/ 
issuei /kitchen/Tecipei.html 


BROUGHT TO YOU BY GETAWAY /?. 
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YOUR NUMBER ONE LIVE NET PROGRAMME GUIDE 




NOVEMBER 26, iPM: Jazz pianist McCoy 
[ Tyner, who was part of the famous 60s John 
; Coltrane quartet, live in a trio setting 

rw.bluenote.net) 


i 


17 Nov, 10am Pat Benatar. Chat with 8o’s rock diva www.twec.com 

17 Nov, 11am The Jaguares. www.hob.com/live/events/9911r6jaguares/ 

18 Nov, 11am Soulmotor Chat www.twec.com 

18 Nov, 11am Our Lady Peace www.ourladypeace.com. See this Canadian band 1 
j live online, hot on the heels of theirthird album Happiness is Not a Fish You Can 1 
; Catch, www.hob.com/live/events/9911170urladypeace/ 

19 Nov, 11am Motley Crue www.motleycrue.com.The remaining members of 
this legendary metal bandperfbrm.www.hob.com/live/events/ 
99in8motleycrue/ 

20 Nov, 11AM Wyclef Jean www.wyclef.com. Live concert from the House of 
! Blues Las Vegas, www.hob.com/live/events/991119wyclefjean/ 

22 Nov, 11am Marcia Ball www.marciaball.com. Boogie woogie piano magic. 

ww.liveconcerts.com 

22 Nov, 11AM Danzig. Metal band Danzig live from Chicago, www.hob.com/ 
Iive/events/g9ii2idanzig/ 

22 Nov Australian Federal Parliament live streams, www.aph.gov.au 

23 Nov, 12pm Beck. Chat with superstar Beck about his new musical endeavour, j 
I MidniteVultures.www.twec.com 

24 Nov, 11am Incognito incognito.oTg.uk. Leaders in the evolution of acid jazz. 

www.hob.com/live/events/991123incognito/ 

25 Nov, 11am Oleander concert, www.hob.com/live/ 

26 Nov, 11am McCoyTynerTrio.www.bluenote.net 

27 Nov, 11am Zucchero concert, www.hob.com/live/ 

29 Nov, 9pm The Whitlams, Live at the Wireless, triplej.abc.net.au 

30 Nov, 11am Tommy Castro, www.hob.com/live/events/991129tommycastro/ 

1 Dec, 11am Blink 182. Live from The Tabernacle, Atlanta, Georgia, www.hob.com/ 
live/events/9gii3oblinki82/ 

2 Dec, 11am Lucinda Williams www.lucindawilliams.net. Only five albums in 
twenty years, but all great, www.hob.com/live/events/991201lucindawilliams/ 

3 Dec, 11am Gene Loves Jezebel. The men who brought Gothic rock to the 

1 forefront of American pop perform live in Las Vegas, www.hob.com/live/ 


. DECEMBER i. iPM: Modem punksters and Big 
Day Out 2000 headliners, Blink 182 

(www.sparelead.com/blink182/) live from 
The Tabernacle, Atlanta, Georgia. 

www.hob.com/live/events/991130blink182 


7 Dec, 11am: Walter “Wolfman" Washington www.hob.com/live/ 

! 10 Dec, 11am: Bonnie Raitt, Jackson Browne, Shawn Colvin and Bruce Hornsby. 

www.hob.com/live/ 

31 Dec: Gisborne Millenium Celebrations, New Zealand. Watch the sun come up 
| on the dawn of the new century live online, www.2000-live.com 

Ollt Daily event updates are available 

-1 at www.netguide.com.au 















ENTERTAINMENT 



007 - The World is Not 
Enough 

www.jamesbond.com/ 

bondig/features/ 

Listen to the theme Twine by 
Garbage, download a trailer or 
check out the TV commercial for 
the much awaited 19 th James 
Bond movie, but don't expect 



them to give too much away until 
closer to the time. Staring Pierce 
Brosnan and with new director 
Michael Apted, the latest is 
tipped to be one of the hottest 
yet. This time round Bond faces 
his most dangerous opponent, a 
young woman who blames Bond 
for the death of her father. Will 
Bond be able to prevent her from 
taking revenge? 

Light It UP 

www.foxmovies.com/ 

lightitup/ 

A protest by students at a 
Queens, New York, High School 



becomes a hostage situation and 
j suddenly the student realise their 
j voice may be heard - what will 
; they say? More teenagers 
i demanding the right to a good 
education,' or longer lunchbreaks. 

I The Web site allows US citizens to 
send a message to the lawmakers 
in theiT state. Staring R&B 
singing phenomenon Usher 
| Raymond, rRap musician Fredro 
Starr and SaTa Gilbert from 
j Roseanne. 


ITKEim 

Sydney 

1 Professor Groove And The 
I Booty Affair 

www.sydney.citysearch.com.au/ 

E/E/SYDNE/0005/35/09/ 

I Party right under the bridge at 
1 Pier One-cocktails included. 

Melbourne 

| Millennium Ball 

melboume.cityseaTch.com.au/ 

E/E/MELBO/0004/65/15/ 

1 See 2000 in in style with hot 
1 Aussie rockers Men at Work. 

I Dinner and drinks included. 


For more 

live stuff... 


Perth 

Bush Dance 

global.australia.com/pl/ 

atc?US36o840:39:i25552 

The Nutgums Bush Band will 
be the main attraction at the 
New Years Eve Bush Bash in 
Rosalie Park. 

Adelaide 

Click! 

www.click.on.net 

Kilgore's Trout, Mark and Troy, 
Hammond Eggs & One O'clock 
Jump help revellers party in 
Victoria Square. 

Alice Springs 
2000 First Wine 
in the World 

global.australia.com/pl/ 

atc?US36o840:39:i2523i 


Every year on January 1, just after 
midnight, the ShiTaz grapes are 
made into the 'early red’ at 
Chateau Hornsby Winery. 

Canberra 

Cause We Can Party 

sca.cdc.net.au/ 

causewecan.html 

Party hard at Bruce Stadium with 
top Australian bands, DJs and 
fireworks. 

Queensland 

Woodford Folk Festival 1999 

global.austTalia.com/pl/ 

atc?US36o840:3g:63i4 

Six days on the Sunshine Coast, 
with over 2000 performers and 
20 venues culminating in a huge 
New Year party. 


visit netguideweb » www.netguide.au.com 
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If you have put your 
own MP3 tracks online or 
found some cool ones, 
spread the world. Email 

louise@netguide.aust.com 



Now it’s the Internet to go 
— in your car 

A company called i2G0.com 
(www.i2G0.com) has introduced 
the world's first portable MP3 

playeT for the 
car using 
wireless 
technology. 
Company 
founder Sam Johnson says it will 
bring the Net to the car, trans¬ 
forming the car stereo into an 
entertainment, information and 
e-commerce tool,"lmagine being 
in youT car on the way to work and 
being able to listen and respond 
to your emails or hear a wide 
variety of audio content. It's the 
Internet to go in your car.” With 
the company's software 
application, the player enables 
you to plug it into a computer, 
select music play lists and other 


audio from the i2Go site and 
download them for playing on the 
car stereo. It also lets you convert 
emails into audio and then record 
responses as an MP3 file, which 
can be attached to an email when 
the player is reconnected to the 
computer.The player is compact, 
weighs five ounces, comes in 
black, translucent blue and clear 
and is retailing for US$299. 

Get it Phat-free 

A new downloadable music player 
I claims to make the MP3 listening 
experience "better and more 
1 exciting than ever." And it’s free to 
download at www.visiosonic.com. 
I VisioSonic says its PCDJ player has 
got a new enhancement called 
j Phat (standing foT pretty hot and 
tight) and is now "The most stable 
MP3 sound engine on the market 
with a mixer that allows users to 



i mix any combination of CDs, MP3 
| andotheTmusicfiles”. 

MPjencourages payola 

In the 1960’s, there was a majoT 
recording scandal in the US 
when record companies were 
found to be bribing top DJs in 
order to get music tracks pushed 
j on air. Now Mp3.c0m has 
launched something it calls 
payola (www.mp3.com/ 
auction/) as a promotional tool 
for artists who can now bid foT 
positioning on an exclusive 
| section of a genre page at the 
j site. It’s like an online auction, 
j The top bidder at the end of each 
round 

! leading 
position 
on the 




I Alanis Unplugged » You can get a free full length preview of Alanis Morissette’s 
unplugged version of her song "Uninvited” from Liquid Audio 

(www.liquidaudio.com). 

Shutterspeed » Only 18 months old and already Shutterspeed 
(www.shutterspeed.net.au) are causing ripples on the Australian music scene. In 
I October they announced they have signed a contract with Laughing Outlaw Records, for the Sydney- 
* based independent label to release the new Shutterspeed EP, "Well Ain't That Somethin', A Good Thing's 
I Cornin''. Listen in at www.mp3.com.au/artist.asp?id=482 
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Huge range 
CDs from 
Buy online for 

FAST FREE deliuery 

'til end of '99 



www.cdstar.com 

the Z music shop 






AUSTRALIAN JONAR C. NADER left school at 
14 to become a hacker. In the 20 years since 
then he’s worked in sales and marketing, man¬ 
agement, as a radio broadcaster and journalist 
and consulted to business and government. He's 
the author of Prentice Hall's Illustrated Diction¬ 
ary of Computing and the technology writer for 
Butterworth's Legal Dictionary. He's spoken 
widely on technology in society and describes 
himself as a digital age philosopher. Nader’s lat¬ 
est book, the provocatively titled How to Lue 
triendd and Inturiate People is a discourse on 
personal achievement, management and leader¬ 
ship in the new millennium. 


Do you still have any friends 
left yourself? 

Yes I suppose I do, but I’ve always picked my 
friends carefully. The book doesn't tell people 
to go out and lose friends but it says if you 
want to be successful and if you want to do 
what is in your heart be prepared that you may 
lose friends in the process. 

What’s a digital age philosopher? 

A digital age philosopher is just like any other 
philosopher in that their function is to ask 
questions such as 'what is life?’ or 'what is liv¬ 
ing?’ But these days we are in a timeframe that 
Plato and Socrates couldn’t have known any- 
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thing about. I'm talking about things like the 
Internet and the networked world and what all 
that means. We know where the geographic bor¬ 
ders are but we don’t know where the social bor¬ 
ders are anymore. When is a crime committed in 
cyberspace whose jurisdiction is it to look after it? 
Those types of questions and what they imply for 
globalisation and corporatisation are really im¬ 
portant questions. So being a digital age philoso¬ 
pher means I look at the new questions, which 
» couldn't have been asked before. 

How do you see the Internet 
developing in the future? 

1 really think we are in the early days and I would 
wait another 15-20 years before the Internet begins 
I to show what it's capable of. To me the Internet is 
I not about Web pages or e-commerce but the real 
value is in the network and what the network can 
do. We are moving towards an age of invisible and 
pervasive computing. When you go to buy orange 
juice or milk you don't say I went by car using petrol. 
The way in which you got the milk doesn't matter — 
it's invisible. That's where it's heading. In the future 
you will say 1 just had my laser surgery today. You 
| won't say I got on 
1 the Internet, 
hooked up my eye 
[ and the doctor 
performed laser 
‘ surgery over the 
! Internet. 

1 In 20 years we 
( will have this 
thing called con- 
| nectivity where 
; everything is 
1 connected. Coca- 
| Cola is doing 


these sorts of experiments in Tokyo linking 
800,000 coke machines. Not so it can tell when to 
fill them up but so it knows where its advertising 
spend is going. Why? — if Coca cola can reduce its 
advertising spend by 10% it'll save a lot of money. 
Businesses will use the Internet in this way and 
people won’t be aware they are doing it. 

What kind of new philosophical questions 
does the Internet raise? 

The Internet is accelerating the speed at which 
business or society develops. Our grandparents 
saw a lot of changes in their lifetimes but the 
speed we are now looking at is accelerating to a 
point where it's phenomenal. For example, if you 
look at the Bank of Canada — in their first 40 
years of operation they launched 37 new prod¬ 
ucts. Since they implemented the Web they have 
launched 40 products in one year. 

Yet on the other hand, instead of creating 
structures where we can make decisions quickly 
we are doing the opposite. We are operating at 
bullet speed but we are teaching people consen¬ 
sus management, which can't cope with this type 
of speed. Business is crippling itself. We are not 
seeing it happen yet, but we will. The reason it’s 
happening slowly is that these big companies 
have inherited brands, market position, patents 
and momentum. These CEOs think they are doing 
OK but they are still using the fuel that their an¬ 
cestors left them. If you want to work at super¬ 
sonic speeds you have to create businesses that 
can operate at supersonic speeds. A lot of busi¬ 
nesses will crumble and people will get hurt. But 
eventually groups will work this out and you'll see 
new decision making structures emerge. ■ 


Find out more about Nadar’s book and 
philosophies at www.lcsictivity.com. 
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Replicating your offline business on the Internet may 
mean the difference between success and disaster. 
Closet trekkie Bill Bennett comes out. 


WHEN SOMEBODY IN A Star 
Trek movie wants something to 
eat or an important piece of engi¬ 
neering hardware, they turn to 
their replicator. It's a high tech 
device that looks like a micro- 
wave oven, but can be used to 
make anything from pot noodles 
to warp engines. 

Replicators are important for the 
crew of the USS Enterprise. Some¬ 
times it's a tad difficult to nip down 
to the corner store for 500g of but¬ 
ter and a packet of croissants while 
travelling through the Gamma 
Quadrant or firing your neutron 
torpedos at Romulans. And when 
you're 2,000 light years from the 
nearest roaster, the replicator's 
ability to brew passable Klingon 
coffee is a godsend. 

As far as Star Fleet officers and 
the various alien races are con¬ 
cerned, the ability to replicate is 
a matter of life or death. Pretty 
much the same thing applies to 


large, mainstream retailers. Their 
ability to replicate the same ex¬ 
perience in stores around the 
globe is the main reason custom¬ 
ers keep coming back. Their abil¬ 
ity to replicate the same proc¬ 
esses and procedures makes it 
possible to manage complex op¬ 
erations. Now they need to learn 
how to replicate online the fea¬ 
tures that make their businesses 
successful in the physical world. 
It won't be easy. 

Klingom on the 
Starboard bow 

In a report entitled 'Synchronize 
Channels or Bust’, Forrester Re¬ 
search analyst Seema Williams 
writes that traditional retailers 
must learn to offer the same 
shopping experience online as 
they do in their off-line stores. 
Their only real chance of winning 
back customers lost to the purely 
Internet-based retailers lies in 


aligning their products, prices 
and services across all sales 
channels. In other words, they 
need to replicate their off-line 
success in an online world. 

If you hadn't noticed, there's a 
lot of online action right now 
with traditional retailers reclaim¬ 
ing some of the ground conceded 
to Internet pure plays. For exam¬ 
ple, the giant US bookstore chain 
Barnes and Nobel (www.barnes 
andnoble.com) is pouring in¬ 
vestment into its online opera¬ 
tion. Barnes and Nobel's tradi¬ 
tional shops were hit hard by the 
arrival of its Internet only com¬ 
petitor Amazon.com (www. 
amazon.com). 

Amazon's first mover advan¬ 
tage means it now sells around 
nine books for every single book 
Barnes and Nobel sells on-line. 
Like many traditional retailers, 
Barnes and Nobel will need to 
have an on-line presence to pro- 
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tect its core business from new¬ 
comers. Likewise, in Australia, 
traditional retail companies like 
Woolworths (www.wool worths. 
com.au), Coles (www.coles.com 
.au) and Dymocks (www. 
dymocks.com.au) are all build¬ 
ing sites to protect their turf from 
newcomers. 

On the whole, traditional re- 
( tailers still have a number of ad- 
i vantages over pure Internet re- 
I tailers. For a start, people know 
and trust their brands. It will be 
I sometime yet before there are 
many adults who have had a life¬ 
long relationship with, say, 
Amazon.com. But many Austral¬ 
ian consumers have been aware 
I of the well known stores such as 
David Jones (www.davidjones 
.com.au), Grace Brothers (www. 
gracebros.com.au), Myers and 
Coles since, well, since they were 
I aware of anything. 

Williams says that the online 
; experience doesn't have to be ex- 
! actly the same as that in the real 
world. In fact it can’t be. But it 
does have to be similar and it 
mustn't conflict with 'bricks and 
i mortar’ operations. You can’t have 
| a grungy, downmarket Web opera- 
) tion if you run a sophisticated 
i upmarket store. When there is a 

' mismatch, the effect is to damage 
| the retailer's reputation. 

| For example, Williams quotes a 


major US consumer electronics 
retailer who ran a popular Web 
site. Customers would browse the 
Web site to arm themselves with 
product and price information 
before travelling to the stores to 
make purchases. When they ar¬ 
rived in the stores, they found 
prices were significantly higher. 
Many customers became angry 
and declined to buy the goods 
they chose. 

This happened because the 
economics of e-commerce al¬ 
lowed the retailer to offer deep 
discounts to online shoppers. 
That’s not a stupid idea in itself; 
indeed, pure Internet companies 
charge those prices and it’s im¬ 
portant to remain competitive. 
However, around 85% of US con¬ 
sumers with access to the 
Internet use it to gather informa¬ 
tion rather than actually pur¬ 
chase items. Significantly, 
Williams says once a consumer 
has made contact 
online with a retailer, 
their subsequent in¬ 
store spending in¬ 
creases by 30% across 
the board. 

It's life, Jim, 
but not 
quite as we 
know it 

In other words, the 


interplay between e-commerce 
and bricks and mortar retailing is 
a major factor driving sales in 
both areas. Perhaps this is why 
there is also a current trend to¬ 
wards what Williams calls the 're¬ 
verse play’. A reverse play hap¬ 
pens when a pure Internet com¬ 
pany makes a move in bricks and 
mortar retailing. This happened 
recently in Australia when online 
music retailer ChaosMusic 
(www.chaos music.com) ac¬ 
quired Melbourne-based Gaslight 
Music (www.gaslight.com.au), 
Williams says that in America, 
most reverse plays to date have 
involved partnerships rather than 
acquisitions. 

Williams says that in order to 
synchronise online and offline 
operations traditional retailers 
need to reorganise their entire 
business. She says, it's important 
to provide an overall experience 
that is roughly the same no mat- 
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ter which channel is used". She 
said that both channels should 
offer similar product lines - 
though the online channel with 
its capacity for infinite inventory 
can offer a broader choice. 

"Pricing should not be too dif¬ 
ferent between the channels. 
Online channels can discount, 
but when shipping costs are 
added they should be much the 
same as prices in retail stores.” 

Web site design is an impor¬ 
tant way of linking offline and 
online shopping. Williams says 
you can't sensibly emulate online 
the experience of, say, an in store 
piano player because the lack of 
bandwidth. "If consumers have to 
wait for multimedia files to 
download, they click off to an¬ 
other store.” She should mention 
this to David Jones - the compa¬ 
ny's Web site (www.davidjones 
.com.au) sells almost nothing, 
but plays the store’s ridiculously 
camp advertising jingle. 

An example of appropriate de¬ 
sign is the site for the Gap cloth¬ 
ing store (www.gap. com). The 
company's physical stores are 
largely white to show off the col¬ 
our of the clothes and the Web 
site follows a similar design. In¬ 
terestingly, the Gap Web site in¬ 
forms customers thjit they can re¬ 
turn clothes purchased online 
that don't fit to a physical store. 


Retailers need to 
cross-promote be¬ 
tween off and online 
channels. This can 
cause some friction - 
but retailers must learn 
to manage the prob¬ 
lems. Williams says 
that when Toys R Us 
(www.toysrus.com) 
first established an 
online site, its store managers re¬ 
acted strongly to the sales canni- 
balisation. The company's pre¬ 
varication lost it the opportunity 
to take a leading role in online 
toy sales. 

This becomes even harder 
when your business is franchised. 
Franchisees won’t be too keen to 
send their customers off to a 
franchiser’s Web site. Williams 
says this is an area that will need 
to be resolved over time. "1 
haven't seen anyone who have 
figured out a good model that re¬ 
wards franchisees for driving 
traffic to a corporate site". 

Shoot to kill 

One interesting cross-promo¬ 
tional tool that is now emerging 
is the in-store kiosk. This gives 
customers access to the online 
site and can deliver more product 
depth. Williams says that thanks 
to online sales, customers are 
now becoming more used to 


products being delivered. 

There's still a culture of going 
to a store and expecting to walk 
out with a purchase, but today’s 
consumers are much more willing 
to wait for a delivery.” 

Finally, we're all familiar with 
prophecies that companies who 
don't go online will fail, but 
Williams predicts the same will 
happen to Internet pure plays 
who don't form partnerships in 
the physical world. She says these 
companies will get left behind as 
rivals learn to wrap more serv¬ 
ices around online offerings. 

Of course, most of the exam¬ 
ples we've used here are from big 
companies and major league Web 
sites - but the same rules apply if 
you are a corner store. You need 
to ensure that your online busi¬ 
ness and your offline business 
work together as a team. ■ 


Bill Bennett can be contacted 

at neted@netguide.aust.com 
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Christmas 
■ •Competition 


5 lucky NetCuide readers 
will win a copy of Dragon 
Naturally Speaking and 
McAffee Office 2000. Each 
prize valued at $500 each. 

S ! 







WANT TO SELL? WANT TO BUY? 

WANT TO KNOW WHERE YOU CAN? SOLD.com.au 

From boogie boards to motherboards, from video cameras to guitars, from 
furniture to funk - you name it, you can buy or sell it at SOLD.com.au 
- Australia’s exciting 24-hour Internet auction site. So whatever it is that 
you have to buy or sell, join an online auction now at www.SOLD.com.au 
and it won’t be long before it’s going, going, gone to the highest bidder. 















SHOPGUID6 

Flowers are for making up and for making friends. 

Claire McFarland is a popular girl. 


> say it with flowers 

Roses Only their boxes of roses, which arrive complete 

www.rosesoniy.com.au with rose oil, potpourri and chocolate. 

In the movies, the female stars always seem to A dozen beautiful stems costs $49.95 

receive flowers that come beautifully pre-including delivery within Mel- 
sentedin boxes. They lift the lid, pickup ^Sjf bourne or Sydney CBD. Same day 

the card peeking out from layers of delivery is guaranteed before 5pm 

tissue, clasp it to their chests and ' throughout the CBD foT orders 

then unfuri the paper to reveal the placed before midday, Monday to Fri- 

gorgeous flowers just lying theTe day. Surprise someone today or take a leaf 

looking magnificent. Roses Only are out of the book of Alicia Silverstone’s character 

fairly famous in Sydney and Melbourne for from the movie Clueless and send some to yourself. 



Interflora 

www.interflora.com.au 

Forgot to send a birthday 
gift to your Grandma in 
England? Send her a 
bunch of flowers via 
Interflora and organise it 
all from your desk at 
work. Interflora provides 
a fantastic range of floral 
arrangements from cut flowers to living plant ar¬ 
rangements, and the site divides it's flower products 
! up into different categories to help customers make 
an appropriate choice. The international service de- 
i livers to a good selection of countries including most 
of Europe, the USA, some African countries, Canada 
| and Hong Kong at prices that are a pleasant surprise. 
1 The site also provides a reminder service, and will 
.1 sendyou an email to ensure you won’t forget impor- 
j tant dates in the future. 



City Gardener 
www.citygardener.com.au 

If you prefeT a floral gift that won't wither, fade and 
dieyou can’t go past the City Gardener Fuchsias grow¬ 
ing in a 10 litre galvanised tin tub, or ferns growing in 
a white wicker basket are just some of the beautiful 
arrangements available from the City Gardener Web 
site at very reasonable prices. Delivery around Australia 
is available except where government regulations pre- 
clude.These arrangements are perfect for friends and 
family with paved out¬ 
door areas and 
sent directly from 
the nursery 
the receiver. As 
the City Gar¬ 
dener tagline 
says, these flowers 
arrive growing and 
keep on going I ■ 


GO SHOPPING 

At shopping.ninemsn.com.au_ ( * 
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Or the desk ChrisJfoung, Bradley Grainge, Adam Boileau 
and Edward Sargisson. Email your questions to 

helpdesk@netguide.aust.com. 


Making Mail Links 
O. I have been reading your ar¬ 
ticles on Web design with in¬ 
terest. My first design is for my 
smf life saving dub, which I did 
in PageMill 2. My problem is 
how do I add an email link to 
my pages? 

The code to add an email link is: 

<a hTef="mailto:helpdesk 
@netguide.aust.com”> type the 
text you want to link here </a>. 
This opens up a new email mes¬ 
sage in the default email client 
with the email address 
helpdesk @netguide.aust.com 
in the to: box. 

Multiple ISPs 

O. Is it possible to run two ISP’s 
from the same computer ter¬ 
minal? 

Yes. The procedure differs de¬ 
pending on which operating sys¬ 
tem you use. 1 shall assume Win¬ 
dows 95 here. Go into 'My Com¬ 
puter' and choose 'Dial-Up Net¬ 
working’. You should see an icon 
called 'New Connection'. Click on 
that, and you can set up another 


ISP account. The setup wizard 
will ask you for the ISPs dialup 
phone number, your username 
and password. You can set up 
multiple 'connections’ to differ¬ 
ent ISPs. To connect just double 
click on the icon you have cre¬ 
ated for the new connection. 

Bossy RealPlayer 
O. I downloaded RealPlayer, 
however this causes my com¬ 
puter to “freeze”, which stops 
when I delete RealPlayer. I 
downloaded a song success¬ 
fully, then attempted to use 
WinAmp to play it.howeveT a 
message came on saying that I 
needed RealPlayer to run 
Winamp. A bit frustrating, 
don’t you think? 

The reason that your PC wants to 
use RealPlayer (www.real.com) 
to play MP3 files is because the 
software has associated itself 
with .mp3 files. 

WinAmp (www.winamp.com) 

has a nifty feature to make sure 
that WinAmp gets to play MP3S - 
open up WinAmp, click on the 


upper left corner, and select op¬ 
tions then preferences. Click on 
the setup tag, and, in the list on 
the left, scroll down until you 
find MP3 in the list. Select this, 
and click OK. WinAmp will now 
play your MP3 files. You can also 
use this list to tell WinAmp to 
play other formats. 

There is no reason why you 
cant keep RealPlayer around to 
play RealAudio or RealVideo 
streams. RealPlayer may occa¬ 
sionally ask you to make it the 
"default" player for other audio 
formats, just click no if you want 
to keep using WinAmp. 

How Fast? 

O. What speeds do the differ¬ 
ent modem type things run at 
e.g.Ti,T3,OC3, ATM, ISDN, etc. 
Secondly, is there a T2, T4, etc? 

An excellent site that gives the 
speeds and physical media for 
each technology (ISND, Ti, OC3 
etc) is www.whatis.com/ 
thespeed.htm. A new high speed 
technology that will be trialled in 
Australia next year is ADSL, which 
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stands for Asymmetric Digital 
Subscriber Line and is described, 
along with many other varieties 
of DSL, on www.whatis.com/ 
dsl.htm. Asymmetric means that 
the speed for downloads is differ¬ 
ent to the speed for uploads. 

Server returned extended 
information 

; O. When I try to download an 
I MP3 file, I get an em>r message 
saying ‘The server returned ex¬ 
tended information’, and the 
download stops. What can I do 
about this? 

This usually happens when your 
browser, which is used to dealing 
! with HTTR tries to download a file 
with FTP (file transfer protocol) 
and something unexpected occurs. 

As your browser is not a fully- 
fledged FTP program, it just gives 
up with the brief error message 
, you mentioned. I recommend in¬ 
stalling a proper FTP program, 

; such as Gozilla (available from 
www.gozilla.com), CuteFTP or 
WS-FTP (available from tucows. 
netspace.net.au/ftp95.html). 

Most of these FTP programs 
| feature an easy way to extract a 
1 link from the Web page in your 
browser and to download the file. 

| If an error does occur, the pro- 
' gram will usually show you the 
"extended information” instead 
of just stopping, so problems can 


be diagnosed more easily. For 
more information about FTP and 
using ws_ftp, see the NetGuide 
tutorial at www.netguide. 
com.au/howto/99/ftp.html. 

Problems running WinZip 
O. Often when I try to 
download programs from the 
Net I end up with a window 
message that says: “Program 
Not Found Windows cannot 
find PROGRAM. This program is 
needed for opening files of 
type ‘Win Zip File’ ”. 

It sounds like Windows has mis¬ 
placed the WinZip program file, 
(maybe it was deleted acciden¬ 
tally). 1 would recommend going 
to the official WinZip Web site at 
www.winzip.com and following 
the instructions to download the 
evaluation version. When you 
install it, it should fix the set¬ 
tings in Windows, which are cur¬ 
rently causing it not to be able 
to find 'PROGRAM’. 

Express Pages 
O. I was reading about 
Frontpage 2000 and found out 
that my computer had 
Frontpage express. Is it any dif¬ 
ferent? Could you guys give me 
a tutorial? 

Frontpage Express is a cut-down 
version that is suitable for sim¬ 


ple HTML editing and viewing 
tasks, such as creating a 
homepage, or small Web site. 
FrontPage 2000 is the full-blown 
version for Webmasters looking 
to create large Web sites. It in¬ 
cludes extra features that aid 
the creation of the site, such as 
the FrontPage Explorer, which 
shows all the pages in the site 
and how they are linked, more 
WebBots, a Web server, data¬ 
base integration, and more sup¬ 
port for new Web features, such 
as DHTML and CSS. A good 
FrontPage Express tutorial can 
be found at www.netmag.co. 
uk/ies/default.htm. Click on 
the FrontPage Express item in 
the menu on the left hand side 
to show the topics that are in 
the tutorial. Another tutorial is 
at www.esc14.net/esc14howto/ 
web_fpexpress.htm. * 
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continued from overleaf -» 

of Internet traffic. The IETF asks: "Considering the IETF's commit- 

Most countries require some sort of surveillance ment to secure protocols, is it a reasonable thing tc 
facilities built into their telephone systems for use open such a hole to meet these requirements? 


by police to trace and « Ihe fact is a]1 traffic can be 
monitor calls. The IETF be¬ 
comes involved because monitored. If someone sent 

calls are increasingly be- an email message Saying 
ing routed through the ^ 

Internet, raising the prob- they were going to kill the US 
lemofhow to monitor and presideTlt the chances are 
trace them. 

According to the IETF’s there would be an official on 

(www.ietf.org/mail- tbeir doorstep t he next 
archive/ietf-announce/ 

msg05435.html) current morning. 

position, "these rules could impose new legal obli¬ 
gations on ISPs, particularly requirements to com¬ 
ply with requests from law enforcement agencies 
or regulators to intercept, or gather and report 
other information about, communications". 

It's a big issue. As online merchants try desper- 


Should the IETF as an in¬ 
ternational standards or¬ 
ganization shape its 
protocols to support 
country-specific legal re¬ 
quirements?" 

Should they indeed? 
Online privacy problems 
extend much further than 
this. Each Web site we 
visit collects information 
about us. Your PC records 
information about every site you visit. Your ISPs 
mail server has a copy of every email you've ever 
sent. Forensic computing is turning up long deleted 
emails as evidence in legal cases. 

Wolfe argues we’re already being watched. "The 
fact is all traffic can be monitored. If someone sent 


ately to convince a suspecting public of the security an email message saying they were going to kill the 


of their e-commerce systems, a wiretap capability 
in the Internet infrastructure is, by definition, add¬ 
ing a security hole. 


US president, the chances are there would be an 
official on their doorstep the next morning." 

So. What have you been up to? • 


To advertise in the Australian NetGuide, contact 

Sam Tomlinson [samt@netguide.aust.com] Phone 02 9299 0833 
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BY LOUISE RICHARDSON 


Big brother’s at your door 

ONCE UPON ATIME I interviewed a university 
professor called Henry Wolfe. He was one of those 
passionate characters that could hold you captive 
in his enthusiasm for what he talked about. 

At the time he was speaking at a conference 
about privacy - specifically privacy on the Internet. 
What he had to say was illuminating and frighten¬ 
ing. "The bottom line is, you are being watched.” 

Are being watched, or could be watched? The 
difference is academic. Those of us who carry a mo¬ 
bile phone everywhere are constantly sending a 
signal to our phone company telling them where 
we are - ever noticed how the Vodafone network 
tells you exactly where you are? Your bank account 
is a perfect record of your activities — more so now 
that eftpos and electronic transactions are more 
common. Ten years ago people dealt in cash, which 
was much harder to trace. 

At the time Wolfe alluded to the ability to 
monitor the electromagnetic signals from a com¬ 
puter monitor. He told me how students had set 
up an experiment to test it and from a few metres 
away they could record each keystroke on a par¬ 
ticular computer. 

1 scoffed. Then I heard about Tempest. 

According to a Cambridge University study mili¬ 
tary organizations have known since the early 
1960s that computers generate electromagnetic 
radiation. These "signals" not only interfere with 
your radio reception, they can also leak informa¬ 
tion about the data being processed and were 
dubbed Tempest radiation by US government sci¬ 
entists charged with the job of eliminating the 
problem. 



Fairytales are made 

It brings on the stereotypical images, doesn't it? 

Evil criminal types patrol the inner city late at night 
in large black vans equipped with satellite dishes 
and high tech computer equipment. A little old lady 
sits at her computer, buying a kiddies book for her 
grandson’s birthday over the Internet. The evil 
criminal types lock on to the electromagnetic signal 
from her PC, record her credit card number as she 
types it into the online purchase forms, and then 
race off into the darkness to do evil at her expense. 

Okay, it’s possible. The big question is are they 
doing it? In the 1987 novel Spycatcher, by retired 
British intelligence agent Peter Wright, an example 
is cited of the use of a tempest attack to determine 
Frances negotiating position on Britians entry to 
the European Economic Community. 

Led by lawmakers 

The issue is becoming predominant lately as the 
Internet Electronic Task Force (www.ietf.org), a US 
body charged with developing standards for the 
technology backbone of the Internet, ponders 
whether to allow official government surveillance 
4 - continued overleaf 
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Time is 

Money 

We save you both. */ 



www.quicken.com.au 


Quicken.com.au ... The name in on-line financial services. 


Quicken, the market leader in desktop financial 
resources now offers a growing range of 
innovative financial products on-line. 


Register to receive live ASX information for free, 
and take advantage of market opportunities 
when they happen, not the next day. Should you 
j need to find out how much you can borrow, or how 
j much your savings plan will yield, we also offer a range 
I of easy to use financial calculators. 


Quicken.com.au has the latest information and news. Stay in 
touch with what's going on and take control of your finances. 


Telephone 1800 555 330 
E-mail: info@quicken.com.au 
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